
 



 

 

 



 



 



Dairy Pulse 143rd Edition 
(1st to 15th October, 2021) 

Contents 
Suruchi endeavor in Skill/ Entrepreneur Development Domain ....................................................................... 7 

Indian News 

Mother Dairy to set up 700 exclusive consumer stores in NCR by FY23 ....................................................... 8 

Hershey expands its plant based drinks brand Sofit to Almond milk ............................................................ 9 

Animal husbandry needs a proper ecosystem with market linkages ............................................................ 9 

Samuhik Pashudhan Bima Yojana discontinued, rearers anxious ............................................................... 11 

Milk price reduction leaves dairy farmers suffering in Karnataka ............................................................... 12 

What does SAS tell us about India’s animal farms?..................................................................................... 13 

FSSAI Recruitment 2021: Apply for 233 posts on fssai.gov.in, details here ................................................ 14 

Campaign against food adulteration from October 14 ............................................................................... 15 

Fixed GST at 18% imposed for ice cream in parlours or outside ................................................................. 15 

Private players collects more milk in 8 of the top 12 States in India........................................................... 16 

Vijaya Dairy back on track and Talasani announces 5 Lakh LPD dairy plant ............................................... 17 

Dairy.com has acquired 100% stake in dairy-tech startup Mr. Milkman .................................................... 17 

Cadbury Dairy Milk Fans create over 1 million versions of their Favourite Chocolate through Madbury 

2020 ............................................................................................................................................................. 18 

Dodla Dairy created multiple competitive advantages in the dairy industry .............................................. 19 

The motivation for food fraud through milk adulteration is economic ...................................................... 20 

NDRI develops a sensor kit to check the quality of dairy products ............................................................. 22 

Jindal Steel denies any relationship with Sarda mines and Kwality dairy bid ............................................. 23 

Madhya Pradesh: FSSAI registration must for sellers of food and beverages ............................................. 24 

FSSAI inks MoU with food processing ministry to support micro enterprises in sector ............................. 24 

FSSAI opens 3rd national food lab at JNPT .................................................................................................. 25 

Mother Dairy and Tisca Chopra encourage use of alternatives to plastic ................................................... 26 

Kolkata Police Bust Factory Producing Adulterated Milk Powder; Kingpin Nabbed ................................... 26 

State govt will give Rs 100 Crores to KMF if they start a cooperative bank ................................................ 27 

Global News 

Milk Powder At 7-Year High After Surprise Shortfall In Global Production ................................................. 29 

Milk production increased and milk prices decreased in 2020: IFCN report .............................................. 30 

19 Milk Sellers Arrested For Adulteration ................................................................................................... 33 

Benchmark milk price gains 58 cents........................................................................................................... 33 

13 Shopkeepers Held For Selling Adulterated Milk ..................................................................................... 35 



1000 Litres Adulterated Milk Discarded ...................................................................................................... 36 

180 Litres Adulterated Milk Discarded ........................................................................................................ 36 

Heat-treated milk product consumption during infancy may increase asthma risk ................................... 36 

Alternative proteins are now big business and driving growth :FAIRR report ............................................ 38 

Matt McClelland to lead Prairie Farms Dairy ............................................................................................... 40 

$4.5M announced to support expansion in Wisconsin's dairy industry ...................................................... 40 

Israel's Milk Shortage Is Absurd ................................................................................................................... 42 

Dairies to receive additional assistance through new USDA program ........................................................ 43 

Inyange milk prices soar amidst supply shortage ........................................................................................ 44 

Cow milk drinking increase the risk of type-1 diabetes in childhood .......................................................... 44 

 ......................................................................................................................................................................... 46 

  

 

 

 

 

 

 

 

 

 

 

 

 



Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Mother Dairy to set up 700 exclusive consumer stores in NCR by FY23 
OCT 15, 2021 

https://dairynews7x7.com/mother-dairy-to-set-up-700-exclusive-consumer-stores-in-ncr-by-fy23/ 

 
other Dairy on Thursday opened 15 

kiosks in the NCT of Delhi in a single 

day. Of the 15 kiosks, nine have been 

established in 9 campuses of Delhi Skill and En-

trepreneurship University (DSEU) and six in 

Delhi Cantonment area. 

Mother Dairy will establish over 700 exclusive 

consumer touchpoints in the national capital by 

2022-23 fiscal, mainly in the form of kiosks and 

franchise shops, as part of its strategy to ex-

pand presence and boost sales. 

Mother Dairy Fruit & Vegetable Pvt Ltd, which is 

a wholly-owned subsidiary of National Dairy De-

velopment Board (NDDB), on Thursday said it 

will strengthen its consumer touch-point net-

work in the NCT (National Capital Territory) of 

Delhi, mainly led by kiosks and franchise shops. 

Mother Dairy currently has 1,800 consumer 

touchpoints, including its own milk booths. 

“The company is working towards increasing 

this count to over 2,500 by FY22-23, further 

strengthening its presence across the length 

and breadth of the capital region and at the 

same time, bringing quality products a step 

closer to the city dwellers,” it said. 

Mother Dairy on Thursday opened 15 kiosks in 

the NCT of Delhi in a single day. Of the 15 ki-

osks, nine have been established in 9 campuses 

of Delhi Skill and Entrepreneurship University 

(DSEU) and six in Delhi Cantonment area. 

Manish Bandlish, Managing Director, Mother 

Dairy inaugurated a kiosk at DSEU Dwarka Cam-

pus in Sector-9, Dwarka in the august presence 

of Prof Neharika Vohra, Vice Chancellor, Delhi 

Skill and Entrepreneurship University. 

Elaborating the plan, Bandlish said, “Our con-

sumer touchpoints have become an integral 

part of the capital region over the years. 

Mother Dairy’s outlets are present in prominent 

areas of RWAs, societies, military areas, hospi-

tals, colleges, etc which help meet the daily 

needs of our consumers.” 

Mother Dairy’s booths, kiosks, franchise shops, 

etc offer the entire range of Mother Dairy prod-

ucts including products from Safal and Dhara 

under one roof. 

Mother Dairy Fruit & Vegetable Pvt Ltd is a 

leading dairy player which manufactures, mar-

kets & sells milk and milk products including cul-

tured products, ice creams, paneer, ghee, etc 

under the ‘Mother Dairy’ brand.The company 

also has a diversified portfolio under the ‘Dhara’ 

brand for edible oils and fresh fruits and vegeta-

bles, frozen vegetables & snacks, unpolished 

pulses, pulps & concentrates, etc under the ‘Sa-

fal’ brand. 
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Hershey expands its plant based drinks brand Sofit to Almond milk 
OCT 13, 2021 

https://dairynews7x7.com/hershey-expands-its-plant-based-drinks-brand-sofit-to-almond-milk/ 

 
lant-based foods and beverages are 

drawing consumer interest in various 

parts of the world as consumers switch 

to plant-based alternatives within meat and 

dairy products 

Local arm of American chocolate and confec-

tionery manufacturer Hershey on Tuesday said 

it has expanded its portfolio of plant-based 

drink brand Sofit in India with the launch of So-

fit Almond drink. 

The launch is in line with offering more non-

dairy drink options to consumers here, the com-

pany said in a statement. 

“In India, almonds are considered to be a super-

food and are consumed to improve cognitive 

memory. If consumed regularly with a balanced 

diet and active lifestyle almonds are also known 

to reduce the risk of heart disease, diabetes, 

and blood pressure. They can also be enjoyed as 

healthy snacking options to boost immunity,” 

the company said. 

Plant-based foods and beverages are drawing 

consumer interest in various parts of the world 

as consumers switch to plant-based alternatives 

within meat and dairy products. The move is in 

line with consumers seeking to switch from ani-

mal-based products. The move has spurred 

global companies including Danone and Nestle 

to launch more plant-based dairy alternatives. 

“People are increasingly becoming health con-

scious with the food that they consume every 

day. We witnessed that with our Soy drink be-

ing favoured by consumers, and this encour-

aged us to leverage our popular plant-based 

drink segment further,” said Herjit Bhalla, VP, 

India and AEMEA at the Hershey Company. 

The company already sells Sofit soya milk in In-

dia. 

“The Sofit almond drink will prove to be a great 

value addition to our existing Sofit plant-based 

drink offerings. It is the perfect combination of 

nutrition and taste for the consumers,” said 

Bhalla. 

 

 

Animal husbandry needs a proper ecosystem with market linkages 
OCT 13, 2021 

https://dairynews7x7.com/animal-husbandry-needs-a-proper-ecosystem-with-market-linkages/ 

 
airy and poultry need a proper ecosys-

tem comprising reliable animal feed 

supplies and FPOs with market link-

ages 

The global animal feed market is undergoing 

marked changes that are likely to accelerate 

this decade. The pattern of global consumption 

is evolving towards higher share of animal prod-

ucts in diets. So, higher quantities of crops will 

be used as feed. 

Maize (corn) and protein meal (oilseed extrac-

tions) will remain the most important feed com-

modities and will constitute 60 per cent of total 

feed use by 2030, according to OECD-FAO. Feed 

demand for maize is set to grow by 1.4 per cent 

per annum, slightly faster than projected 1.2 

per cent growth for protein meals. 

P 
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Importantly, worldwide meat consumption is 

shifting towards poultry, primarily reflecting 

lower poultry prices in low-income developing 

countries where demand is price elastic. As in-

comes recover, demand will recover too. By 

2030, poultry meat will represent 41 per cent of 

all protein from meat sources as consumers are 

attracted to lower price, product consistency 

and higher protein/lower fat content. 

There will be challenges, though, such as dis-

ease outbreaks, sanitary restrictions and trade 

policies that will affect the evolution and dy-

namics of the world meat market. Poultry 

scores in meeting these challenges simply be-

cause poultry can respond more quickly to mar-

ket signals due to shorter production cycle as 

compared with ruminants. 

Poultry is amenable to faster improvement in 

genetics, animal health and feeding practices. 

As poultry expands, greenhouse gas emissions 

will slow. Indeed, in the US, young cattle are 

given ‘potty-training’ in facilities known as 

‘Moo-Loo’ so as to restrict the spread of green-

house gases. 

These trends are sure to find an echo in India, 

world’s largest producer of milk and third larg-

est in egg production. The annual average 

growth rate of animal husbandry, diary and fish-

eries in five years till 2020 was 8.6 per cent. Ac-

cording to Livestock Census 2020, total milch 

cattle population was up by 10.5 per cent to 

74.6 million in 2019. 

Rising production 

Projections show that by 2022-23, milk produc-

tion will expand to 235 million tonnes (from 198 

mt in 2019-20) and egg production to 136 bil-

lion (from 114 billion in 2019-20). So, strong 

growth in dairy production combined with feed 

intensification will result in a 2.4 per cent feed 

demand growth next 10 years. At the same 

time, protein meal demand is set to rise by 3 

per cent per annum next 10 years as India 

moves towards compound feed-based livestock 

production. 

This is the backdrop in which the industry must 

examine and evolve a sustainable animal feed 

market. But such a market will have to be part 

of ‘Sustainable Animal Agriculture Ecosystem’. 

The industry has inherited a legacy ecosystem 

that does not recognise sustainability and needs 

to evolve to face looming changes. For the pur-

pose, review of technologies, services, stand-

ards and regulations is necessary. 

For the animal feed manufacturers, there are 

challenges in sourcing raw material for feed in-

cluding land constraint, water shortage, climate 

change, low crop yields, lack of tech infusion 

and but not the least, policy constraint. These 

need to be overcome. 

Stakeholders in animal agriculture face chal-

lenges. Uncertainty of raw material/feed availa-

bility, feed price volatility, demand fluctuation, 

policy environment and gradual inroads made 

by plant protein are some of the issues the in-

dustry will have to tackle. 

Of course, there are solutions the industry must 

be ready to embrace. For assured availability 

and access to raw material, contract farming is 

the way forward. Establishing backward link-

ages especially with FPOs (Farmer Producer Or-

ganizations) will provide price stability and as-

sured access with scale economies. 

Feed price volatility often hurts the bottomline 

of manufacturers. Hedging in commodity ex-

changes through the derivatives route is a time-

tested method of price risk management. Deliv-

ery based Forward contracts can be explored. 

While pervasive protein deficiency in India is 

sure to boost protein consumption as incomes 

rise, perhaps the biggest challenge to animal 

protein will come from the emerging plant pro-

tein segment. The industry must recognise that 

animal protein — whether milk, meat, poultry 

or eggs — is far more expensive than vegetable 

protein as the author’s research on comparative 

protein cost shows. So, the big question is 

whether animal protein can compete with plant 



protein cost-to-cost, especially in a price-sensi-

tive country such as ours. 

Finally, the animal agriculture-based industry 

should be clear about where it wants to be in 

the next 10 years. 

Research is therefore a priority to study the 

market and come up with demand projections, 

strategy to ensure higher yields per milch ani-

mal, ways to promote animal health and nutri-

tion, estimation of the number of layers and 

broilers needed, feed demand, as well as vac-

cine requirement. Upgrading skills to keep up 

with global trends, setting up of adequate pro-

cessing capacity and investment deserve special 

attention as the industry has potential to attract 

foreign direct investment. 

  

 

Samuhik Pashudhan Bima Yojana discontinued, rearers anxious 
OCT 12, 2021 

https://dairynews7x7.com/samuhik-pashudhan-bima-yojana-discontinued-rearers-anxious/ 

 
ivestock rearers across the state are at 

the receiving end following the discon-

tinuation of Samuhik Pashudhan Bima 

Yojana, which ensures compensation in the 

event of accidental death of cattle due to dis-

ease and other reasons. 

The scheme has been discontinued since April 1 

and livestock rearers have been making rounds 

of the local office of the Animal Husbandry and 

Dairying Department to know when the scheme 

would be resumed. 

“I suffered heavy losses after my two milch 

cows died due to diseases in July. Neither of the 

cows was insured, following the discontinuation 

of the government insurance scheme,” said 

Dharamvir Dangi, a cattle rearer. 

Dangi said he had visited the Animal Husbandry 

Department office many times to enquire about 

the insurance cover for cattle but every time, he 

got the same answer that the scheme had not 

been resumed. 

Manoj Dhaka, another cow rearer, said the in-

surance cover of his three cows was set to ex-

pire at the end of this month so he was worried 

as the insurance scheme was no longer availa-

ble. 

“A beneficiary had to pay just Rs 100 per live-

stock to get the insurance cover for one year 

under the government scheme while private in-

surance agencies charge more than Rs 3,000 for 

the same. We want the state government to re-

sume the scheme at the earliest to provide re-

lief to cattle rearers,” Dhaka added. 

Surya Khatkar, Deputy Director (Animal Hus-

bandry), confirmed that the scheme was not 

operational anymore while Dr Virendra Seh-
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rawat, Semen Bank Officer, in the same depart-

ment, said the scheme was likely to be re-

started soon. 

 

 

Milk price reduction leaves dairy farmers suffering in Karnataka 
OCT 12, 2021 

https://dairynews7x7.com/milk-price-reduction-leaves-dairy-farmers-suffering-in-karnataka/ 

 
amul cuts milk procurement price by 

₹1.5 a litre, leaving farmers with a re-

turn of ₹24.5 a litre now 

The milk farmers of the State, who saw their in-

come decline during the COVID-19 pandemic 

last year, have continued to receive unstable in-

come this year. Since May, the milk unions 

across the state have reduced milk procure-

ment prices, with Bengaluru Milk Union being 

the latest to cut them citing mounting losses. 

Since October 1, Bamul — one of the biggest 

milk unions in the State — has reduced the pro-

curement cost by ₹1.5 a litre. A Bamul milk 

farmer, who was receiving ₹29 a litre about a 

year and a half ago, now gets ₹24.5 a litre. 

Across Karnataka, the procurement price ranges 

from ₹24 to ₹25 a litre, sources said. Since 

2019, milk farmers have seen both an increase 

and rollback in procurement prices as the pan-

demic has affected the Karnataka Milk Federa-

tion (KMF) market adversely. 

“The union had no choice but to decrease pro-

curement price in the interest of Bamul and [to] 

ensure continuity in payment to farmers. We 

have been incurring losses close to ₹10 crore 

every month since April this year,” said Bamul 

president Narasimhamurthy. In fact, he pointed 

out that the other unions had started reducing 

the procurement price since May this year. “Be-

cause of a shrunken market, Bamul is saddled 

with 8,000 tonnes of milk powder and 4,000 

tonnes of butter. While the cost incurred to 

convert milk into a kilogram of powder is ₹270, 

the current market cost of powder is ₹180 per 

kg.” He estimated that the KMF had a stock of 

about 25,000 tonnes of powder and 8,000 

tonnes of ghee. 

On the other hand, he said the State Govern-

ment had refused to allow KMF to increase the 

sale price of milk, which is the lowest in the 

country at ₹38 a litre. In other states, the milk 

price ranges from ₹42 to 48 a litre. While the 

last milk price hike had been effected in 2018, 

the Karnataka Government has refused to allow 

the KMF to increase prices. “We have peti-

tioned at least thrice. The overall cost of milk 

production has increased by about 35% in three 

years. Salary bills have gone up, petroleum 

price is pushing up raw material cost, and pack-

aging cost has increased,” he said. 

Double whammy 

Amidst the tussle between the KMF and the 

State Government, it is the milk farmer who is 

suffering as a procurement price of ₹24.5 a litre 

does not even cover the production cost. It is a 

double whammy for farmers as recently, the 

cost of cattle feed too has gone up. 

Mr. Narasimhamurthy said, “The cost of pro-

duction of a litre of milk is calculated at about 

₹35 a litre. Including the ₹5 incentive given by 

the State Government, a milk farmer in Bamul 

currently gets ₹29.5 a litre, down from about 

₹34.” 
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Farmers maintain that the KMF should bring in 

efficiency in its management and reduce over-

head charges. They have also accused the KMF 

of not being proactive in exploring new mar-

kets. In fact, the KMF is yet to completely cap-

ture the Bengaluru market, they said. 

 

 

What does SAS tell us about India’s animal farms? 
Oct 10, 2021 08:08 PM IST 

https://www.hindustantimes.com/india-news/what-does-sas-tell-us-about-india-s-animal-farms-

101633876739810.html 

ave tractors finally replaced bullock 

carts and private dairies the milk-ani-

mal in the Indian farmer’s house? Vigi-

lante groups (“gau rakshaks”) claiming to be 

protecting cows have been making news (for 

the wrong reasons) in the past few years in In-

dia. But how many “gau palaks” — those who 

keep cows at home — are there in India? How 

big are animal farms and animal farming in the 

business of farming in India? 

HT has analysed unit-level data from the latest 

Situation Assessment of Agricultural House-

holds and Land and Livestock Holdings of 

Households in Rural India (SAS) to answer some 

of these questions. The SAS was conducted in 

the calendar year 2019 and gives data for the 

July 2018-June 2019 period on animal farming. 

A Rajasthan farmer is about thrice as likely to 

have an animal as his Telangana counterpart 

The SAS only looks at households which meet 

the criterion set for agricultural households. 

This requires at least one member to be self-

employed in agriculture and an output in speci-

fied agricultural activities of ₹4,000 (in 2018-19) 

in the past 365 days. 

Just as not all farmers are counted as agricul-

tural households, not all agricultural households 

which have an animal at home – this excludes 

pets – qualify for the animal farming household 

(AFH) category in the SAS. Only those agricul-

tural households are considered in AFH cate-

gory that received some value of output – such 

as milk, wool, live animals, or even manure -- 

from animal farming. 

An estimated 60.2 million out of the total 92.5 

million agricultural households or 65% qualify 

for the AFH category in the entire July 2018-

June 2019 period. Data on ownership of animals 

was, however, only collected when data on agri-

cultural households was being collected with 

reference to July-December 2018. During this 

period, 58% households were engaged in ani-

mal farming, but 71% owned some kind of live-

stock (excluding pets). 

However, there are significant state-wise differ-

ences in whether or not an agricultural house-

hold qualifies for the AFH category. Among ma-

jor states, the share of AFHs among agricultural 

households was 90% in Rajasthan. This number 

was just 34% in Telangana. 

Cows and hens, not buffaloes and goats 

What are the most common animals in India’s 

animal farms? 45% of India’s agricultural house-

holds own cattle, 27% own buffaloes and 14% 

have poultry birds. Ovine and other mammals 

(sheep, goat, pig, rabbits, etc) are owned by 

only 19% of agricultural households. In terms of 

estimated numbers, cattle and poultry birds 

outnumber other animals. An average agricul-

tural household owned 1.35 cattle and 1.34 

poultry birds compared to 0.90 ovine and other 

mammals and 0.71 buffaloes. 

Nearly a third of Other Backward Classes (OBC) 

agricultural households (32%) own buffaloes, 

much higher than the 15%, 23% and 32% share 

for Scheduled Tribe (ST), Scheduled Caste (SC) 

and agricultural households not belonging to 

SC, ST or OBC groups. The share of agricultural 

households owning buffaloes is 2.3 times the 
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share owning cattle in Haryana. Poultry owner-

ship is nil in Haryana compared to 60% in As-

sam. Size of land-ownership is an important fac-

tor in deciding cattle and buffalo ownership 

though not in case of poultry. 

Is there a problem of stray cattle in Indian vil-

lages? 

Anecdotal accounts suggest that it is a huge 

problem. Does the SAS offer any clues on this 

question? Deductive reasoning suggests that it 

does. 73% of cattle and 85% of buffaloes owned 

by agricultural households are female. This 

means that cattle and buffaloes are largely kept 

as milk animals and not for working on farms. 

Such a skewed gender ratio is unlikely to be the 

result of natural causes. This leaves disposal – 

either by selling or abandoning -- of male cattle 

and buffaloes by agricultural households. 

The SAS shows there is a compelling economic 

case for doing so. Animal ownership, especially 

cattle and buffalo ownership, is strongly corre-

lated with land ownership. Intuitively, this 

makes sense. Animals, like humans, need space 

to live. Also, cattle feed entails a financial bur-

den. It was 84.4% of a typical AFH’s total ex-

penditure on animal farming in 2018-19. To be 

sure, not all female cattle and buffalo generates 

income for the AFH. The SAS found that only 

27% of cattle and 37% of buffaloes were giving 

milk at the time of the survey. Even among fe-

male cattle and buffaloes, this figure was 37% 

and 43%, respectively. This is bound to hurt the 

net income of such a household. The ownership 

of in-milk female cattle among OBC and non-SC-

ST-OBC households was more than twice that of 

SC households. 

Animal farmers are more likely to use poultry 

than milk for self-consumption 

Commercial farming is not the driving force be-

hind India’s animal farmers or AFHs. 49% of the 

value of total value of output is consumed by 

the household itself. To be sure, the SAS defini-

tion of own consumption includes retention for 

future sale or for use as animal ‘seed’. Also, 

share of animal output used for self-consump-

tion varies significantly across products. It is 

around 45% in the case of cattle and buffalo 

milk, 60% case of poultry, but just 9.9% for fish 

and nil for live sheep or goat. 

The regional divide in India’s dairy economy 

In Gujarat, the home of Amul, which pioneered 

the cooperative revolution in India’s dairy econ-

omy, 64% of the milk produced by AFHs is sold 

to cooperatives. Gujarat is not the only state 

where cooperatives have a strong presence in 

the dairy sector. In Kerala and Karnataka too, 

around 50% milk is sold to cooperatives. Then 

there are states such as Tamil Nadu and Maha-

rashtra, where private processors buy more 

than 40% of the total milk produced. At the 

other extreme are states like Himachal Pradesh, 

Chhattisgarh, and Jharkhand, where neither co-

operatives nor private businesses have a strong 

footprint in the milk economy and 3/4th or 

more of milk production is consumed within the 

household. 

 

 

FSSAI Recruitment 2021: Apply for 233 posts on fssai.gov.in, details here 
Oct 09, 2021, 08:33 AM IST 

https://zeenews.india.com/jobs-career/fssai-recruitment-2021-apply-for-233-posts-on-fssai-gov-in-details-here-it-

assistant-food-safety-officer-government-jobs-sarkari-naukri-2401075.html 

ew Delhi: The Food Safety and Stand-

ard Authority of India (FSSAI) has in-

vited applications for various posts in 

the organisation. FSSAI has issued a notification 

for the recruitment of food analysts, technical 

officers, Hindi translators, central food safety 

officers (CFSO), assistants, personal assistants, 

and IT assistant posts.  

The eligible candidates will get direct recruit-

ment to these posts. It may be noted that the 
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application process has begun on October 8, 

2021. The last day to apply for these posts is 

November 7, 2021. The interested and eligible 

candidates can apply through the official web-

site of FSSAI- fssai.gov.in. 

FSSAI Recruitment 2021: Vacancy details  

Total number of posts vacant- 233 

Food Analyst: 4 

Technical Officer: 125 

Central Food Safety Officer (CFSO) :37 

Assistant Manager (IT): 4 

Assistant Manager: 4 

Assistant: 33 

Hindi Translator: 1 

Personal Assistant: 19 

IT Assistant : 3 

 

 

Campaign against food adulteration from October 14 
Updated: Oct 8, 2021, 10:24 IST 

https://timesofindia.indiatimes.com/city/jaipur/campaign-against-food-adulteration-from-oct-14/arti-

cleshow/86851029.cms 

AIPUR: With festive season about to kick in, 

the health department is apprehensive 

that markets may witness an influx of adul-

terated milk and other milk products such as 

sweets and mawa. Aiming to prevent sale of 

such adulterated products, the health depart-

ment will launch a campaign from October 14 

to November 4. 

A health department official said during the fes-

tive season, due to increase in demand of food 

items, there is always a possibility of sale of 

substandard and adulterated food items in the 

market. For the purpose of preventing sale of 

such food items, a campaign will be conducted 

from October 14 to November 4. Under the 

campaign, samples of food items will be taken 

from the market for testing in laboratories. The 

food safety officers will take the help of police 

and dairy departments. 

The health department has directed its officials 

to send daily reports on the samples taken for 

testing. If any district does not send daily re-

ports, it will be considered that as no work was 

done under the campaign on the day. 

 

 

Fixed GST at 18% imposed for ice cream in parlours or outside 
OCT 7, 2021 

https://dairynews7x7.com/fixed-gst-at-18-imposed-for-ice-cream-in-parlours-or-outside/ 

 
he government said on Wednesday that 

ice cream is the same whether it is sold 

inside an ice-cream parlour or outside, 

and should attract the same rate of goods and 

services tax (GST). 

The government said a GST of 18% should be 

levied on ice cream even when they are sold in-

side a parlour. Earlier, ice creams attracted 5% 

tax when sold inside parlours and 18% outside. 

“It is clarified that where ice cream parlours sell 

already manufactured ice cream and do not 

cook/prepare ice cream for consumption like a 

restaurant, it is supplied ice cream as goods and 

not as a service, even if the supply has certain 

ingredients of service. Accordingly, it is clarified 

that ice cream sold by a parlour or any similar 

outlet would attract GST at the rate of 18%,” a 

J 
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Ministry of Finance directive to tax officials 

read. 

Abhishek Jain, tax partner at EY India, said: “Ear-

lier the advance ruling authorities in some cases 

have concluded that the ice cream sold in ice 

cream parlour  would be covered under restau-

rant services (except when sold in bulk orders) 

and therefore attract the GST rate of 5% (with-

out input tax credit) … the circular now provides 

that since ice cream parlours sell already manu-

factured ice cream, they do not have the char-

acter of a restaurant and accordingly, ice cream 

would attract a GST rate of 18% (with ITC). 

While the circular provides necessary clarity on 

GST treatment for ice cream parlours, it might 

open an area of doubt for other such food sup-

pliers who sell already manufactured food items 

with only a certain ingredient of service.” 

 

 

 

Private players collects more milk in 8 of the top 12 States in India 
OCT 7, 2021 

https://dairynews7x7.com/private-players-collects-more-milk-in-8-of-the-top-12-states-in-india/ 

 
ujarat, Bihar and Karnataka are among 

the States where cooperative dairies 

collect more milk compared to private 

dairies 

Private players have a strong foothold in eight 

of the top 12 milk-producing States in the coun-

try that account for 88 per cent of the country’s 

milk production as of 2019-20, according to a 

study commissioned by Hatsun Agro Product 

Ltd and done by Crisil. 

In 2020-21, private dairies in Maharashtra col-

lected 123-127 lakh kg of milk per day (LKPD) 

milk, while cooperative dairies collected 36-38 

LKPD milk. In Uttar Pradesh, private dairies col-

lected 121-125 LKPD milk, while cooperative 

dairies collected 5-7 LKPD milk. Two-thirds of 

the total milk are handled by private dairies in 

Tamil Nadu. Private dairies across the States 

collected 557-562 LKPD milk, while cooperative 

dairies collected 535-540 LKPD milk. Gujarat, Bi-

har and Karnataka are among the States where 

cooperative dairies collect more milk compared 

to private dairies. In Gujarat, cooperative sector 

dairies collected 225-227 LKPD milk, while pri-

vate dairies collected just 12-14 LKPD milk. 

“In Karnataka, Rajasthan, Haryana and Tel-

angana, a subsidy of ₹2-6 per litre is being pro-

vided to co-operative dairies for procuring milk 

This increases the milk procurement price of-

fered by co-operatives, encouraging farmers to 

divert more milk towards co-operatives. Private 

dairies need to match the procurement price of 

the co-operatives for regular supply of milk, 

leading to an increase in raw material cost for 

private dairies,” the report stated. 

 
RG Chandramogan, Chairman, Hatsun Agro 

Product Ltd, said in a statement: “The report is 

extensive and gives a good picture of the contri-

bution made by the private sector in the dairy 

industry starting from 1992 when the dairy in-

dustry was opened up for the private sector. 
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The private sector used its own risk capital with-

out any subsidies or loss write-off by State gov-

ernments and contributed to the dairy sector 

development”. 

 

 

 

 

Vijaya Dairy back on track and Talasani announces 5 Lakh LPD dairy plant 
OCT 6, 2021 

https://dairynews7x7.com/vijaya-dairy-back-on-track-and-talasani-announces-5-lakh-lpd-dairy-plant/ 

 
elangana State Dairy Development Co-

operative Federation Limited has pro-

posed to establish a mega-dairy plant of 

five lakh litres per day (LLPD) expandable to 

eight LLPD capacity, Animal Husbandry Minister 

Talasani Srinivas Yadav said on Tuesday. 

With the creation of mega dairy plant, it is likely 

to provide 110 jobs directly and thousands of 

youth may benefit in-directly, he said. He said 

the Vijaya Dairy, which was on the verge of clo-

sure due to the apathetic attitude of officials in 

undivided Andhra Pradesh, was revived com-

pletely, the Minister said in Telangana Legisla-

tive Council. 

“Telangana Vijaya Dairy is now back on track 

following an initiative taken up by Chief Minis-

ter K Chandrashekhar Rao. A financial incentive 

extended to dairy farmers for supplying milk 

has also benefited them,” he said. The Minister 

assured that he would 

consider the suggestions given by the members with respect to dairies in Karimnagar and Nalgonda. 

 

 

Dairy.com has acquired 100% stake in dairy-tech startup Mr. Milkman 
OCT 6, 2021 

https://dairynews7x7.com/dairy-com-has-acquired-100-stake-in-dairy-tech-startup-mr-milkman/ 

 
merican dairy services provider 

Dairy.com said it has acquired dairy-

tech startup Mr. Milkman, the invest-

ment marking the debut of Dairy.com in India.    

The company has acquired a 100% stake in Mr. 

Milkman to strengthen its integrated supply 

chain solution offerings. A source earlier said 

the deal could be valued at $10-15 million. 

Dairy.com could be looking at other targets in 

dairy-tech and agri-tech spaces.   

The companies said they will use combined ex-

pertise in agribusiness and development re-

source to enable and innovate last-mile dairy 

supply chain solutions for India, North America, 

and European markets.   https://staticas-

sets.vccircle.com/dfp-ads/content_ad.html 

“Dairy sector and milk brands in India will need 

to employ technology at every level, right from 

procurement of milk to the last delivery mile to 

T 

A 

https://dairynews7x7.com/vijaya-dairy-back-on-track-and-talasani-announces-5-lakh-lpd-dairy-plant/
https://dairynews7x7.com/dairy-com-has-acquired-100-stake-in-dairy-tech-startup-mr-milkman/


grow and be successful,” Samarth Setia, CEO 

and co-founder of Mr. Milkman, said.   

Dairy.com’s CEO Scott Sexton, in a separate in-

teraction with VCCircle, said that besides dairy-

tech, another segment that the company be 

bullish on is agri-tech 

“In the past year, we have broken out of being 

just a pure dairy vertical solution. That means 

everything from crops, protein such as pork and 

poultry and, of course dairy, are all target mar-

kets. Earlier this year, we acquired ever.ag, a 

leading provider of several solutions for these 

industries,” said Sexton 

“We are able to support acquisitions of almost 

any size where value exists,” he added.  

Founded in 2017, Mr. Milkman works with large 

and mid-sized dairies, milk brands, and individ-

ual milk suppliers using an online SaaS platform. 

Already used by over 60 plus Indian dairy 

brands, Mr. Milkman enables dairy food prod-

uct companies to efficiently manage multiple 

aspects of dairy distribution, supply chain, cus-

tomer subscriptions, and delivery requests.    

Mr. Milkman works with Akshayakalpa, Gyan 

Dairy, Whyte Farms, Abis Dairy, Carnival Group, 

Fortune Dairy, Binsar Farms, Nutrimoo, Health-

ways and others in India.   

India is the world’s largest producer and con-

sumer of milk and dairy products. Dairy is one 

of the most sizeable agribusinesses in India, and 

the industry is valued at Rs 11,357 crore.  

The combined entity will look to optimise and 

digitise several areas of the agriculture supply 

chain in India, North America, and Europe. 

Dairy.com works in multiple agribusiness areas 

and sectors, including first mile, plant opera-

tions, payments, quality control, risk manage-

ment, and transportation. the company said in a 

statement.   

 

 

 

Cadbury Dairy Milk Fans create over 1 million versions of their Favourite Chocolate 

through Madbury 2020 
October 5, 2021 

https://www.apnnews.com/cadbury-dairy-milk-fans-create-over-1-million-versions-of-their-favourite-chocolate-

through-madbury-2020/ 

ondelez India, the makers and bak-

ers of some of India’s favourite 

snacking brands – Cadbury Dairy 

Milk, Bournvita, and Oreo amongst others, to-

day announced the third edition of the Mad-

bury campaign. From inspiring consumers to 

‘Kaun banayega humari agli Cadbury’ to asking 

consumers “Kahaan Se Aayegi Hamari Agli Cad-

bury?” through the last two successful seasons, 

India’s battle for Cadbury’s next ‘home wala’ 

flavour is on. The new season of Madbury 2021 

is tempting consumers with “Cadbury ka naya 

flavour banao, famous ho jao”. 

Anil Viswanathan Senior Director – Marketing, 

Mondelez India said, “The Indian chocolate 

movement has boomed over the last few years. 

We’ve seen a growing appreciation for unusual 

and unique chocolate flavours as Indians look to 

experiment with new tastes and flavours. As a 

much-loved brand for 70+ years, we’re con-

stantly looking at innovative ways to engage 

with our consumers by leveraging on current 

trends and preferences. Madbury was designed 

as a campaign ‘of the people, by the people and 

for the people’ and has proven to be a tremen-

dous platform of engagement, giving our con-

sumers the chance to create their own version 

of their favourite Cadbury chocolate. The cam-

paign helps us to strengthen connects with our 

consumers year-on-year and opens the door for 
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them to get involved with a brand they love at a 

deeper level.  We are thrilled with the re-

sponses we’ve received in the last two editions. 

We have launched limited edition bars of the 

two winning flavours of Madbury 2020 – Cad-

bury Dairy Milk Gulab Ae Khaas, a mix of rose 

and almond, and Cadbury Dairy Milk Chilly Or-

ange, a fruity and spicy mix of Orange and Chilli 

– created by Susan Saldanha from Mangalore 

and Sakshi Srivastava from Lucknow respec-

tively. We’re excited to see the creative flavours 

that will come through in Madbury 2021” 

Cadbury Dairy Milk’s Madbury campaign gives 

consumers the opportunity to add a twist to 

their much-loved chocolate. After a successful 

launch in 2019, the 2020 edition garnered 

1200+Mn impressions, and engaged with 2.3 

Mn consumers, welcoming entries from 5000+ 

locations. Chai, Kulfi, Banana, Fudge and Salted 

caramel were some of the most popular fla-

vours submitted highlighting the eclectic mix of 

desi ‘home-wala’ creations. After an extensive 

shortlisting process by a panel of experts and 

celebrity chef Kunal Kapoor, consumers picked 

the final two winning flavours. The winning fla-

vours will be amplified through digital films, 

outdoor and print. The limited-edition bars 

have already started hitting the shelves and e 

commerce channels. 

The third edition of Madbury is set to be bigger 

than the last two with 25% more ingredients 

being added for consumers to get creative with. 

Making Madbury 2021 more accessible to con-

sumers, in addition to the existing platforms 

such as the Madbury Website and Jio Engage, 

the contest has been integrated on two addi-

tional platforms – WhatsApp and Airtel Thanks 

App. Consumers can submit their entries from 

September to November with the winners to be 

announced in August 2022. 

 

 

 

Dodla Dairy created multiple competitive advantages in the dairy industry 
OCT 5, 2021 

https://dairynews7x7.com/dodla-dairy-created-multiple-competitive-advantages-in-the-dairy-industry/ 

 
odla Dairy has created multiple com-

petitive advantages in the fast growing 

dairy industry. Apart from cluster ap-

proach in South India, it has developed (i) 

strong brands; (ii) 100% direct milk procure-

ment network; and (iii) direct distribution 

model. The company also focusses on products 

that generate RoCE in excess of cost of capital 

such as milk and curd, and has negligible/nil 

presence in cash burning products like ghee, 

cheese and whey. Milk procurement in South 

India is growing at ~10% per annum. Dodla has 

expanded its market share from 0.6% in FY08 to 

~1% in FY21. 

 
Considering market growth and market share 

expansion potential, we model Dodla to report 

mid-teens revenue growth in medium term. We 
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forecast 14.2% and 17.6% CAGR in revenue and 

PAT, respectively over FY21-23e. We initiate 

coverage with Buy and DCF-based TP of Rs 700 

(24x FY23e). We forecast RoE to be upwards of 

17% in FY23e. Key risks: Potentially higher com-

petitive intensity in South India and delay in dis-

tribution expansion. 

 

Milk procurement in South India is growing at 

~10% per annum. Dodla has expanded its mar-

ket share from 0.6% in FY08 to ~1% in FY21. 

Cluster approach: Dodla focusses largely on 

South India. It also created strong brands via 

brand building spends in regional languages. 

The company is steadily penetrating smaller 

towns and semi-urban markets. Considering 

steady growth potential in South India, we be-

lieve cluster approach will continue to be a key 

competitive advantage for the company. 

Creation of competitive advantages: Dodla’s 

competitive advantages include: (i) Strong 

brands like Dodla Dairy, Dodla+ and KC+. It has 

steadily increased ad-spend to sales to 

strengthen its brand equity; (ii) it procures 

~100% milk directly from farmers; (iii) it has also 

created strong distribution network for selling 

milk and curd to consumer households. 

 

 

 

The motivation for food fraud through milk adulteration is economic 
OCT 5, 2021 

https://dairynews7x7.com/the-motivation-for-food-fraud-through-milk-adulteration-is-economic/ 

 
ilk and dairy product adulteration 

came into global concern after 

breakthrough of melamine contami-

nation in Chinese infant milk products in 2008. 

However, history of milk adulteration is very 

old. Swill milk scandal has been reported in 

1850 which killed 8000 infants in New York 

alone. Milk is considered to be the ‘ideal food’ 

because of its abundant nutrients required by 

both infants and adults. It is one of the best 

sources for protein, fat, carbohydrate, vitamin 

and minerals. Unfortunately, milk is being very 

easily adulterated throughout the world. Possi-

ble reasons behind it may include- demand and 

supply gap, perishable nature of milk, low pur-

chasing capability of customer and lack of suita-

ble detection tests. 

Food Frauds 

The motivation for food fraud is economic, but 

the impact is a real public health concern. The 

situation is significantly worse in developing and 

underdeveloped countries due to the absence 

of adequate monitoring and lack of proper law 

enforcement. Qualitative detection of adulter-

ants in milk can be easily performed with chem-

ical reactions while quantitative detections are 

complex and diverse. Milk powder is the second 

most likely food item being in the risk of adul-

teration after olive oil. Adulterants in milk 

mainly include addition of vegetable protein, 

milk from different species, addition of whey 
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and watering which are known as economically 

motivated adulteration. These adulterations do 

not pose any severe health risk. However, some 

adulterants are too harmful to be overlooked. 

Some of the major adulterants in milk having 

serious adverse health effect are urea, formalin, 

detergents, ammonium sulphate, boric acid, 

caustic soda, benzoic acid, salicylic acid, hydro-

gen peroxide, sugars and melamine. 

Impact of adulteration in milk 

Common parameters that are checked to evalu-

ate milk quality are- fat percentage, SNF (Solid-

not-Fat) percentage, protein content and freez-

ing point. Adulterants are added in milk to in-

crease these parameters, thereby increasing the 

milk quality in dishonest way. For example, 

cane sugar, starch, sulfate salts, urea and com-

mon salts are added to increase solid-not-fat. 

Unfortunately, some of the adulterants have se-

vere health impact, sometimes in the long run. 

The ingestion of melamine at levels above the 

safety limit can induce renal failure and death in 

infants. Both peroxides and detergents in milk 

can cause gastro-intestinal complications, which 

can lead to gastritis and inflammation of the in-

testine. 

Excessive starch in the milk can cause diarrohea 

due to the effects of undigested starch in colon, 

however, accumulated starch in the body may 

prove very fatal for diabetic patients. Urea in 

milk overburdens the kidneys as they have to 

filter out more urea content from the body. In 

addition, carbonate and bicarbonates might 

cause disruption in hormone signaling that reg-

ulate development and reproduction. 

India is largest producer of milk 

India is one of the world’s largest producers of 

milk, estimated at 165.40 million metric tonnes 

in 2016-17. The annual demand for milk by 

2022 is estimated to be 210-220 million metric 

tonnes. The World Health Organization gave the 

Government of India an advisory warning, stat-

ing that without adequate tracking of milk adul-

teration, 87 percent of citizens could be at risk 

of developing serious diseases, such as cancer, 

by the year 2025.Health concerns surrounding 

milk consumption have increased in recent 

times. In France, an investigation of the death 

and illness of multiple children linked raw dairy 

consumption with disease outbreaks. 

One report projects that the risks of heart dis-

ease and breast cancer associated with dairy 

could cause the dairy alternatives market to 

grow. Over 68 per cent of milk in the India does 

not conform to the standards set by the Food 

Safety and Standards Authority of India (FSSAI), 

the Centre has told the Supreme Court on a 

plea for checking sale of synthetic and adulter-

ated milk and various dairy products some time 

back. More than two-thirds of milk and milk 

products sold in India do not meet the stand-

ards set by the Food Safety and Standards Au-

thority of India (FSSAI). 

The Delhi High Court had protected five compa-

nies selling plant-based milk products, such as 

almond and oats milk, from any coercive steps 

pursuant to FSSAI orders directing action 

against them, including de-listing by e-com-

merce food business operators, if they used 

“dairy terms” for their goods. 

Initiatives by FSSAI 

In the two orders under challenge, issued on 

July 15 and September 1, the Food Safety and 

Standards Authority of India (FSSAI) has ordered 

all e-commerce food business operators to de-

list plant-based milk and other dairy-free prod-

ucts from their platform if they use any dairy 

terms, such like milk, butter, cheese, as well as 

directed its enforcement officers to take action 

against such manufacturers.Long-term expo-

sure to aflatoxin M1 can cause cancer and pres-

ence of antibiotics in foods has linkages to anti-

microbial resistance (AMR), a global public 

health threat, it is important that a correct mes-

sage about milk safety should have been com-

municated to the public. 

This is particularly important as milk is a staple 

in most Indian households, especially those 



with children. Antibiotics in milk are a big con-

cern as out of the three contaminants, antibi-

otic residues in milk can be attributed to their 

deliberate use in dairy production. Antibiotic 

residues in milk from across the country are a 

big concern. To contain antibiotic resistance, 

antibiotics must not be allowed to be misused 

in the dairy sector. They should not be used for 

non-therapeutic purpose and those which are 

critically important for humans should be regu-

lated.. 

Nowadays milk is being adulterated in more so-

phisticated ways that demands for cutting edge 

research for the detection of the adulterants. 

Although financial gain is considered to be one 

of the major reasons for milk adulteration, inad-

equate supply for the increasing population all 

over the world has paved the ground for this as 

well. 

The way forward 

This problem is more acute in the developing 

and under developed countries due to lack of 

adequate monitoring and law enforcement. Ex-

isting common detection techniques are not al-

ways convenient and accessible in these coun-

tries making it difficult to address the diverse 

ways of fraudulent adulteration in milk. This 

calls for combined efforts from scientific com-

munities and the regulatory authorities through 

the development, implementation and dissemi-

nation of better techniques for the detection of 

milk adulteration. In addition, awareness and 

access to information can play vital role in these 

regions to overcome this issue. Some of these 

easy detection methods at the consumer level 

and state of the art techniques at the authority 

level can bring this problem to an end for the 

victims, including millions of children in the de-

veloping countries. 

Source : Dailyexcelsior Oct 4th 2021 written by 

Dr Mandeep Singh Azad, Dr Preeti (The authors 

are animal scientist 

at SKUAST Jammu and Dairy Engineer at PAU, 

Ludhiana) 

 

 

NDRI develops a sensor kit to check the quality of dairy products 
OCT 5, 2021 

https://dairynews7x7.com/ndri-develops-a-sensor-kit-to-check-the-quality-of-dairy-products/ 

 
iming at determining the quality of 

packed dairy food at the consumer’s 

end without opening the packet, scien-

tists of the National Dairy Research Institute 

(NDRI), have developed a colour-based sensor 

kit to check the quality of dairy products. 

As per the scientists, the kit has indicators of 

different colour, which shows the quality. If the 

colour of the label is yellow, it indicates fresh 

product, and if it turns to dark brown it reflects 

towards risk for consumption. If it has orange 

shade, it means it is still good for consumption. 

The technique has been developed and stand-

ardised at the Dairy Technology Division of the 

NDRI and is currently being tested for market 

readiness. The scientists claim that the kit will 

give consumers a simple solution for knowing 

the real time quality of packaged dairy products 

such as khoa, and dahi by glancing at the colour 

of the indica-

tor.https://12f4d5d610327fddf60df9377583f86

1.safeframe.googlesyndica-

tion.com/safeframe/1-0-38/html/con-

tainer.html 
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After the efforts of over three years, these indi-

cators were developed by a group of scientists 

comprising Dr P Narender Raju, Senior Scientist 

and supported by Dr AK Singh, Principal Scien-

tist and Head, Dr Rajan Sharma, Principal Scien-

tist (Dairy Chemistry), and Dr Sangita Ganguly, 

Scientist, along with scholars, including Rakesh 

Kumar Raman, Karpurapu Uma, and Raj Su-

walka, to address the issue of spoilage of pack-

aged diary food product. 

“Occasionally, people complain about the spoil-

age of packed dairy products even before the 

expiry date. That could be due to the mishan-

dling in the supply chain and not maintaining 

the hygiene. Such problems can be addressed if 

the customer is given an informed choice by 

way of some simple solutions such as the visual 

colour-based indicators on the package, 

wherein the indicator displays one color in a 

product’s fresh state while transforming into 

another color upon the spoilage of the pack-

aged product,” said Dr MS Chauhan, Director, 

NDRI. 

This can effectively supplement the printed 

“best before” or “expiry date” and give consum-

ers an informed choice, he added. “This smart 

tool will be extremely beneficial to both cus-

tomers and the manufacturers brand image can 

be strengthened. There exists a great scope for 

startups to take this technology further into the 

market,” said Dr Raju. 

About the working, Dr Raju said the developed 

sensor will be integrated inside the package. As 

the spoilage progresses, it will be manifested by 

the odour changes. The changes in the odour 

will be sensed by the sensor and in turn will 

communicate in the form of visible color 

changes and ultimately the suitability of the 

product for consump-

tion.https://12f4d5d610327fddf60df9377583f8

61.safeframe.googlesyndica-

tion.com/safeframe/1-0-38/html/con-

tainer.html 

Colours indicate quality of eatables 

As per the scientists, the kit has indicators of 

different colours, which shows the quality. If 

the colour of the label is yellow, it indicates 

fresh product, and if it turns to dark brown, it 

reflects towards risk for consumption. If it has 

orange shade, it means it is still good for con-

sumption. 

 

 

Jindal Steel denies any relationship with Sarda mines and Kwality dairy bid 
OCT 4, 2021 

https://dairynews7x7.com/jindal-steel-denies-any-relationship-with-sarda-mines-and-kwality-dairy-bid/ 

 
indal Steel & Power Limited has submitted 

its clarification on the news about Sarda 

mines top bidder for Kwality dairy . The 

clarification is submitted to NSE . The news 

which appeared in The Economic Times on Oct 

28th mentioned that Sarda Mines is an affiliate 

of Jindal Steel group. A letter written to NSE 

clearly mentions the facts as below. 

The letter elaborates that JSPL has not relation-

ships with Sarda Mines except that JSPL bought 

iron ores from this company. A request was 

made to Economic Times also to release a corri-

gendum in this regard. 

The Economic Times issues a corrigendum on 

Sep 29 on page 7 of their Delhi edition. The cor-

rigendum clarified that the news related to 

Kwality Dairy bid should not have shown Sarda 

mines as an affiliate of Jindal steel group. 
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Madhya Pradesh: FSSAI registration must for sellers of food and beverages 
October 04, 2021, 10:28 AM IST 

https://www.freepressjournal.in/indore/madhya-pradesh-fssai-registration-must-for-sellers-of-food-and-bever-

ages 

agda (Madhya Pradesh): Beginning Oc-

tober 1, the Union got has made it 

mandatory for the sellers of food items 

and beverages to print the license number of 

the FSSAI, on their products, along with invoice, 

receipt, debit note, credit note. 

The licence number will also have to be dis-

played outside hotels, restaurants and shops. 

The Food Safety and Drug Administration De-

partment has issued orders in this regard to the 

traders. 

This step is being taken only to further 

strengthen the rights of the customers. 

Action will be taken against the seller violating 

the rule, said an official. 

Customers will now be able to complain about 

it by going to the website of FSSAI and entering 

that registration number. 

License mandatory for water suppliers 

As per the latest directive of the Union govern-

ment the suppliers of mineral water reaching 

thousands of households in the city every day 

will also have to take licence from FSSAI. 

 

 

 

Creation of competitive advantages: Dodla’s 

competitive advantages include: (i) Strong 

brands like Dodla Dairy, Dodla+ and KC+. It has 

steadily increased ad-spend to sales to 

strengthen its brand equity; (ii) it procures 

~100% milk directly from farmers; (iii) it has also 

created strong distribution network for selling 

milk and curd to consumer households. 

 

 

FSSAI inks MoU with food processing ministry to support micro enterprises in sector 
October 02, 2021 7:03 PM 

https://www.financialexpress.com/industry/fssai-inks-mou-with-food-processing-ministry-to-support-micro-enter-

prises-in-sector/2342455/ 

 
SSAI has signed an MoU with food pro-

cessing ministry to support micro-level 

food entrepreneurs and Farmer Pro-

ducer Organizations (FPOs). 

The MoU, signed on Friday, also aims to support 

Self Help Groups (SHGs) and producers cooper-

atives to improve the standard of their food 

businesses. 

As part of Aatmanirbhar Bharat Abhiyaan, this 

step will help in making micro enterprises im-

prove the quality of their food products and be-

come competitive,” Food Safety and Standards 

Authority of India (FSSAI) said in a statement. 

There will be two areas of collaboration be-

tween FSSAI and Ministry of Food Processing In-

dustries — food safety training and registration 

of micro enterprises. 

Food handlers of micro-level food processing 

units will be provided training on understanding 
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of good hygiene, food testing process and other 

regulatory requirements. 

On successful completion of training, the food 

handlers will be provided ‘Food Safety Supervi-

sor’ certificate by FSSAI. 

FSSAI and the ministry would provide support 

to micro enterprises towards obtaining FSSAI li-

cence and registration. 

 

 

FSSAI opens 3rd national food lab at JNPT 
Oct 01, 2021 

https://www.cnbctv18.com/india/fssai-opens-3rd-national-food-lab-at-jnpt-10968512.htm 

 
he Food Safety and Standards Authority 

of India (FSSAI) has inaugurated its third 

national food laboratory at Jawaharlal 

Nehru Port Trust (JNPT) Nhava Sheva in Navi 

Mumbai. The lab was inaugurated on Septem-

ber 29 in presence of FSSAI Chairperson Rita 

Teaotia and its CEO Arun Singhal. 

"This is the third lab that will now be operated 

along with two existing national laboratories, 

namely National Food Laboratory (NFL), cur-

rently operational at Ghaziabad and Kolkata," 

FSSAI said in a statement. The National Food La-

boratory, Ghaziabad, is being run in the public-

private partnership (PPP) mode, while NFL in 

Kolkata is being operated by FSSAI. 

NFL JNPT has come up in a PPP mode with the 

set-up, operate and transfer (SOT) model. Vimta 

Labs Ltd will be the PPP partner responsible for 

operating the NFL at JNPT. 

The same model has been worked out at the 

Chennai Port Trust (CPT). With this, FSSAI will 

have its own laboratories in the east, west, 

north and south of India. 

These are apart from more than 200 NABL ac-

credited FSSAI notified laboratories that form 

the national food testing network, the state-

ment said. The National Food Laboratory, JNPT, 

is located on an area of 11,873 square feet on 

the ground and first floors of Trainees Hostel 

Building in JNPT Township, Navi Mumbai. 

The laboratory has the capability to analyse up 

to 9,000 samples per month. The National Food 

Laboratory, JNPT, will be applying for NABL ac-

creditation under the FSSAI-NABL integration 

assessment category, initially for eight food 

product categories and will subsequently apply 

for the enhanced scope of testing based on the 

number and type of samples. 

The laboratory is likely to obtain the NABL ac-

creditation by the end of November 2021 and 

become fully operational immediately thereaf-

ter. 
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Mother Dairy and Tisca Chopra encourage use of alternatives to plastic 
October 01, 2021, 14:50 IST 

https://brandequity.economictimes.indiatimes.com/news/advertising/mother-dairy-and-tisca-chopra-encourage-

use-of-alternatives-to-plastic/86677334 

 
other Dairy has rolled out a digital 

film on the occasion of Gandhi 

Jayanti 2021, urging consumers to 

reduce the use of plastic whenever and wher-

ever possible from their daily lives. The film 

#Swachhtagrah stresses on the fact that how 

unknowingly we have imbibed the use of plastic 

in everyday activities. 

The digital film features actor Tisca Chopra lead-

ing the cause and subtly encouraging consum-

ers to take one step at a time by making con-

scious choices. 

 

Mother Dairy’s digital film opens with a frame 

featuring Chopra waking up one morning and 

going about her morning chores. The film won-

derfully captures the fact that how we have sur-

rounded ourselves with plastics knowingly and 

unknowingly, without comprehending the re-

percussions.  

Manish Bandlish, managing director, Mother 

Dairy fruit and vegetable, said, “In today’s 

world, plastic has become one of the prime con-

cerns due to its negative impact on 

planet earth. It would be untrue to say that we 

can completely eliminate the use of plastic, 

however, as a responsible citizen, we can look 

at different avenues where the usage of plastic 

can be reduced or restricted. Through this film, 

we intend to encourage our consumers to make 

an informed and conscious decision. We can do 

our best if we collectively lend a thought to-

wards the impact of our actions on mother 

earth and pave the way for a better world for 

our future generations. Therefore, we urge our 

patrons and consumers to be mindful of their 

day-to-day plastic use by opting for alternatives 

with no or minimal plastic use.” 

 

 

Kolkata Police Bust Factory Producing Adulterated Milk Powder; Kingpin Nabbed 
OCTOBER 01, 2021, 18:19 IST 

https://www.news18.com/news/india/kolkata-police-bust-factory-producing-adulterated-milk-powder-kingpin-

nabbed-4272296.html 

he Enforcement Branch of the Kolkata 

Police on Thursday busted a factory 

where adulterated milk powder was be-

ing produced. The police have also arrested the 

kingpin of the gang. The Enforcement Branch 

has arrested one Pradeep Dutt for making adul-

terated milk from his godown in Raja Katra in 

the Barabazar area. 

Yugalkishore Dam, a senior officer of the En-

forcement Branch, said, “Raids were conducted 

at Dutt’s godown following intelligence inputs. 

We have been receiving inputs that adulterated 

milk powder was being sold in the market.” 

“Pradeep and his accomplices used to sell adul-

terated milk powder using brands of noted 

companies to shopkeepers at low prices,” 

added Dam. 
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“We have seized all adulterated milk powder re-

covered from his godown. A sample has been 

sent to the laboratory to find out the chemicals 

or what powder was being used to make the 

adulterated milk powder,” said Dam. 

Another senior officer of the Enforcement 

Branch said that in the last few months, several 

people and companies in the milk powder busi-

ness complained to our department that adul-

terated milk powder is being sold under the 

banner of noted milk companies in Kolkata and 

nearby areas. 

A dedicated team was formed to find the 

source of the adulteration and nab all engaged 

in making and selling adulterated milk powder. 

“Our informers informed us that Pradeep Dutt 

was the kingpin of the racket and used his go-

down to make adulterated milk powder,” added 

the officer. 

The officer further said that Pradeep during 

questioning told the Enforcement Branch that 

he used to sell the adulterated milk powder to 

the shopkeepers below the wholesale price. 

“The shopkeepers used to order the adulter-

ated milk powder from them as it reaped them 

good profit,” added the officer. 

“Pradeep further told us that he used to mix ar-

rowroot powder with the original milk powder,” 

the officer further said. 

 

 

 

State govt will give Rs 100 Crores to KMF if they start a cooperative bank 
OCT 1, 2021 

https://dairynews7x7.com/state-govt-will-give-rs-100-crores-to-kmf-if-they-start-a-cooperative-bank/ 

 
uggesting that the Karnataka Milk Feder-

ation (KMF) should start its own coopera-

tive sector bank for milk producers, Chief 

Minister Basavaraj Bommai on Wednesday an-

nounced that the State government will provide 

the initial capital of ₹100 crore if it comes up 

with a proposal. 

“You have a revenue model and if you choose 

to open a bank, you will get investment,” Mr. 

Bommai told KMF directors at a function here, 

where he inaugurated 10 infrastructure created 

by KMF, and launched new milk products. “By 

launching a bank, KMF will not be dependent on 

doles or financial assistance from the State gov-

ernment. To handhold KMF, the government 

will commit ₹100 crore as initial investment to 

the bank,” he added. 

His comments came after KMF chairman Bala-

chandra Jarkiholi requested the government 

among others to increase financial assistance to 

farmers from the current ₹5 a litre, increase in 

price of milk, and restarting of financial assis-

tance of 20 paise per litre of milk to about 

40,000 testers, helpers, and secretaries working 

at village-level milk societies. Mr. Jarkiholi also 
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requested government permission to turn to so-

lar power in the district milk unions, and stated 

that about ₹30 crore could be saved annually 

from the current power bill of about ₹110 crore 

if solar power is adopted. 

Assuring the KMF that the milk societies em-

ployees, who are crucial in milk collection, will 

be given 20 paise per litre to restart the incen-

tive, Mr. Bommai asked: “Why should the State 

government give that money? To restart the in-

centive, we will set aside ₹50 crore in the 

Budget. But after that, it is your responsibility to 

continue the payment,” he said. 

Setting a target of procuring 100 lakh kg of milk 

in the next flush season from the current high 

of 91.2 lakh kg, the Chief Minister also said that 

the market should be expanded to meet in-

creasing procurement. “If milk from Andhra Pra-

desh and Maharashtra can come to Karnataka, 

why cannot the market be expanded. You 

should be aggressive in marketing because you 

have good products,” he said. 

The chief minister also said that the successful 

model of milk farmers in South Karnataka 

should be replicated in the North. “Water and 

greenery, the two ingredient for a successful 

milk farming , is in abundance in Krishna basin. 

Representatives from North Karnataka should 

replicate the South Karnataka model.” The co-

operative sector does not require ‘cooperative 

capitalist’ who grows at the cost of cooperative 

organisation. 

Currently, the the 46-year-old KMF reports an 

annual turnover of about ₹17,000 crore and 

milk procurement has peaked to about 91.2 

lakh kg a day from its 25 lakh farmers. With 

over 150 milk products under its fold, the feder-

ation has also exported ₹300 crore-worth prod-

ucts to about 50 countries. It also supplied over 

77 lakh litres of UHT milk to the Indian military 

annually. 

Earlier, Mr. Jharkiholi also urged the Govern-

ment to receive the milk supplied under 

Ksheera Bhagya in UHT or flexi packs since it 

would enable the KMF to supply fresh milk to 

children. Currently, the KMF supplies milk pow-

der that is converted to milk. About seven lakh 

litres of milk is supplied under Ksheera Bhagya. 

Mr. Jharkiholi said that if more than 25 lakh li-

tres have to be converted to milk powder, then 

the KMF has to turn towards private sector, and 

fresh milk supply would prevent this. “As it is 

KMF is supplying 1.5 crore litres of UHT milk to 

Andhra Pradesh and Telangana. 

 

 

 

 

 

 

 



Global News 

Milk Powder At 7-Year High After Surprise Shortfall In Global Production 
OCT 15, 2021 

https://dairynews7x7.com/milk-powder-at-7-year-high-after-surprise-shortfall-in-global-production/ 

 
ilk powder is used to make milk, and 

it’s also a common ingredient in a 

variety of foods including baked 

goods, soups and processed items. 

Futures for nonfat dry milk reached 135 cents 

per 100 pounds, the highest since August 2014. 

A surprise shortfall in global milk production has 

international purchasers scouring for powder, 

the most easily exported dairy product. 

Futures for nonfat dry milk reached 135 cents 

per 100 pounds, the highest since August 2014. 

The rise is occurring amid disappointing milk 

production in Europe and New Zealand, two of 

the world’s shipping powerhouses for dairy. 

There are signs buyers are scrambling. 

U.S. exporters are “reporting a surge in inbound 

inquiries from international customers for milk 

powder, butter and cheese,” said Matt Gould, 

editor of The Dairy Market Analyst, in a report.  

 
Milk powder is used to make milk, and it’s also a 

common ingredient in a variety of foods includ-

ing baked goods, soups and processed items. 
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Milk production increased and milk prices decreased in 2020: IFCN report 
OCT 12, 2021 

https://dairynews7x7.com/milk-production-increased-and-milk-prices-decreased-in-2020-ifcn-report/ 

 
FCN is a global network for dairy economic 

research and consultancy 

In 2021, researchers from over 100 coun-

tries and more than 140 agribusiness compa-

nies are members of the network. IFCN has cre-

ated a better understanding of the dairy world 

for over 20 years. 

Key insights 

In spite of the global COVID-19 pandemic, 

the year 2020 was characterised by sustained 

milk production, which increased by 2.9%, com-

pared with an average of 2.5% during the past 

decade. On the one hand, this was the result of 

a rebound in production after slower growth in 

2019. On the other hand, a stronger focus on 

self-sufficiency in some countries drove higher 

growth. 

 
Trade was initially impacted by supply chain and 

transport disruptions, but this was compen-

sated by strong import demand from China. 

Demand growth also kept up thanks to the posi-

tive image of dairy as a healthy product in many 

parts of the world, especially in South and 

South East Asia. Some emerging markets in Af-

rica also benefitted from higher milk availability 

due to stronger production in comparison to 

2019. 

 
Farm economics in 2020 were stable, albeit on a 

modest level, not least because of additional 

government support. The milk price, mean-

while, decreased by 1.8% to 36.5 USD/100 kg 

milk (SCM) in 2020. 
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The IFCN Dairy Report has become a guide-

linepublication for researchers and companies 

involved in the dairy chain, published annually 

since 2000. The analysis and the comprehensive 

data provide the background for strategic deci-

sions and help people in the dairy world to 

make better decisions. 

IFCN monitors global milk production on an an-

nual and monthly basis including real-time esti-

mates to provide one of the fastest market up-

dates available, which is crucial to understand 

the milk price development. The Dairy Report 

comprises detailed information about dairy in-

dicators for 125 countries. 

 
2020 production growth of 2.9% 

In 2020, dairy supply growth increased by 2.9% 

(SCM, solid corrected milk), substantially faster 

than the growth recorded in 2019 (Fig 1). 

Whereas the year 2019 was impacted by 

weather and climate-related issues such as 

drought but also natural disasters, milk produc-

tion in 2020 rebounded in many of the affected 

regions (i.e. Oceania, South America and Africa). 

Meanwhile, major exporters such as the USA 

and the EU-27 witnessed stable growth in 2020 

while importers like China and Russia increased 

their production at a faster pace than in the 

previous year. 

 
2020 demand higher than expected 

The main impact of the COVID-19 crisis is ex-

pected to be on dairy demand. Many consum-

ers suffer from reduced purchasing power be-

cause of job losses and reduced GDP growth. 

Nonetheless, dairy demand growth (measured 

in milk equivalents) appears to have been main-

tained at a level of 2.3% in 2020 as dairy bene-

fitted from its healthy image during the pan-

demic in many parts of the world. Consumption 

in some emerging markets also increased be-

cause of improved milk availability thanks to 

stronger production. 

That said, a shift in demand occurred due to the 

many lockdowns which resulted in foodservice 

outlets having to close, a consequent shift to 

the retail channel and more at-home consump-

tion. In the USA, for example, this had a detri-

mental impact on demand growth, even though 

the government food box programs prevented a 

decline. Consumption in East and South East 

Asia however, continued to increase. 

Milk price development in 2020 

The IFCN World Milk Price Indicator (Fig. 2) rep-

resents the theoretical world farmgate milk 

price, which stood at an average level of 36.5 

USD/100 kg milk (SCM) in 2020, down -1.8% on 

the previous year. This slight decline can be in-

terpreted as the consequence of strong milk 



supply in 2020 coupled with jittery markets and 

concerns over milk demand holding up in light 

of the COVID-19 crisis. Many consumers will 

also continue to have to watch their budget, 

which might constrain higher prices in the fu-

ture. 

Farm economics and the impact on price and 

production 

IFCN models 170 typical farms in 64 dairy re-

gions and 52 countries to understand and ana-

lyse the cost of milk production and to measure 

the impact on milk production growth and 

price, in order to help players in the dairy to de-

vise the right strategies.   

While farm economics were stable on average 

in 2020, farmers’ profitability is under pressure 

as the margin over compound feed costs is 

showing a declining trend in 2021 because of 

the increase in feed costs at the start of the 

year (Fig. 4). 

2021 milk price development 

Following the decline in 2020, the world milk 

price rallied to its highest level since May 2014 

with a price of 46.8 USD/100 kg milk in April 

2021. The average world price for the first half 

of 2021 is +20% higher than the same 

timeframe in 2020. 

The reasons are high import demand for dairy 

commodities from the Asian region, especially 

China, a seasonal decline in milk volumes in 

Oceania, as well as logistical challenges for ex-

ports from the EU and the US, which trade be-

low Oceania prices. 

Even though there are some factors that are 

likely to push world market prices further down 

at the moment, the average world milk price for 

2021 is estimated to be above 40 USD/ 100kg 

milk, its highest level since four years. 

Production outlook for 2021 

Still, 2021 points to a slight slowdown in milk 

production growth compared to 2020. Feed 

prices increased by more than 50% during the 

first half of 2021, caused by climatic conditions 

and strong demand. This puts further pressure 

on farmers’ margins that have been either sta-

ble or decreased for the most part in recent 

years. 

In addition, national farm-gate milk prices have 

not followed the world milk price as closely as 

usual (Fig. 3). The impact of squeezed margins 

has not impacted production growth signifi-

cantly during the first half of 2021. However, it 

is foreseen that this will increasingly come into 

effect until the end of 2021 and world milk sup-

ply growth will slow down, which should sup-

port a higher milk price in turn. 

Overall, the COVID-19 pandemic appears to 

have stimulated dairy demand, especially in the 

Asian region and national dairy programs have 

been settled and boosted milk production 

growth. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

19 Milk Sellers Arrested For Adulteration 
10th October 2021 | 06:40 PM 

https://www.urdupoint.com/en/pakistan/19-milk-sellers-arrested-for-adulteration-1372529.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 10th Oct, 2021 ) :District admin-

istration Peshawar on Sunday arrested 

19 milk sellers for selling adulterated 

milk from Dalazak Road and Char-

sadda Road and discarded 150 litres of adulter-

ated milk. 

Joint teams of district administration and Live-

stock Department carried out checking of milk 

shops on Dalazak Road and Charsadda Road and 

conducted the laboratory tests of the milk 

on sale, which proved mixing sufficient water in 

it, said a news release issued here. 

Deputy Commissioner (DC) Peshawar, Captain 

(Retd) Khalid Mahmood had directed all admin-

istrative officers of the district to check the 

quality of the milk of milk shops in their respec-

tive areas of jurisdiction to take stern legal ac-

tion against the adulterators. 

 

 

 

Benchmark milk price gains 58 cents 
October 8, 2021 

https://www.thefencepost.com/news/benchmark-milk-price-gains-58-cents/ 

.S. milk prices are heading in the right 

direction but have a ways to go to 

reach needed profitability on the farm. 

The Agriculture Department announced the 

September Federal order Class III benchmark at 

$16.53 per hundredweight, up 58 cents from 

August and only a dime above September 2020. 

The nine month average stands at $16.75, down 

from $17.48 at this time a year ago and com-

pares to $16.11 in 2019. 

Friday’s Class III futures settlements portend an 

October price at $18.13; November, $18.20; 

and December at $17.87. 

The September Class IV price is $16.36 per cwt., 

up 44 cents from August and $3.61 above a year 

ago. Its 2021 average stands at $15.26, up from 

$13.53 a year ago, but compares to $16.21 in 

2019. 

Will milk prices keep U.S. dairy farmers in busi-

ness? Speaking in the Oct, 4 ‘Dairy Radio Now’ 

broadcast, StoneX dairy broker, Dave Kurzawski 

answered; “In business, probably yes. Happily in 

business, probably no.” 

He cited the rising costs farmers are facing, gas 

and energy, labor costs and issues, as well as 

feed costs, but the good news is that we’re see-

ing a little milk tightness in the U.S., as well as 

globally, and prices are beginning to respond to 

that. And, we are entering a period of good de-

mand as the holidays approach. 

When asked about the helpfulness of govern-

ment programs like the one announced this 

week, he responded, “Any little bit can help I 

suppose, but the flip side of that, from a broker-

age perspective and a trading perspective, you 

have to say, the more money the government 

hands out the more milk we have in 2022.” 

The 2022 milk price average is in the high $17 

area, he said, but he believes that could climb 

over $18 as we push into fall. He said there’ll be 

opportunities for producers to set some floor 

prices, either through the Dairy Revenue Pro-

tection program (DRP) or using futures or op-

tions, etc. 

“The real question is, what is it going to cost to 

produce milk next year? Producers have to take 
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a hard look at grain costs, which have moder-

ated some but are at a high price level with corn 

over $5 per bushel. We have to look at profit 

margin before doing anything,” he concluded. 

“The DRP is probably the easiest way to get 

some risk management and give yourself a 

safety net.” 

Dairy farm profit remains elusive. Another 

lower All Milk price, together with higher corn 

and hay prices resulted in the August milk feed 

ratio slipping again. The USDA’s latest Ag Prices 

report shows the August ratio at 1.50, down 

from 1.55 in July, and compares to 2.48 in Au-

gust 2020. 

The index is based on the current milk price in 

relationship to feed prices for a ration consist-

ing of 51% corn, 8% soybeans and 41% alfalfa 

hay. In other words, one pound of milk would 

only purchase 1.50 pounds of dairy feed of that 

blend. 

The U.S. all milk price averaged $17.70 per cwt., 

down 20 cents from July and 90 cents below the 

August 2020 average. 

The national average corn price climbed to 

$6.32 per bushel, up 20 cents per bushel from 

July and a whopping $3.20 per bushel above Au-

gust 2020. 

Soybeans averaged $13.70 per bushel, down 40 

cents from July after falling 40 cents the previ-

ous month, but are still $5.04 per bushel above 

August 2020. 

Alfalfa hay averaged $206 per ton, up $5 from 

July and $35 above a year ago. 

The August cull price for beef and dairy com-

bined averaged $76 per cwt., up 40 cents from 

July, $5.30 above August 2020, and $4.40 above 

the 2011 base average of $71.60 per cwt. 

Most dairy product prices start October a little 

stronger than they did in September. CME block 

Cheddar climbed to $1.8725 per pound Sept. 

30, highest since Jan. 14, but closed that Friday 

at $1.85, up 14.25 cents on the week, 14 cents 

above their Sept. 1 perch, but 76 cents below a 

year ago. 

The barrels got to $1.7550, highest since May 

13, but finished the week at $1.7450, 14.50 

cents higher on the week, 36.50 above the Sept. 

1 close, and 21 cents below a year ago when 

they pole vaulted 29.50 cents. 

The block to barrel price spread narrowed to 9 

cents Sept. 27 but grew back to 10.50 cents at 

Friday’s close. Sales included five cars of block 

on the week and 18 for the month of Septem-

ber, down from 23 in August. There were 17 

cars of barrel traded on the week and 69 for the 

month, down from 72 in August. 

Midwestern cheesemakers told Dairy Market 

News that spot milk was generally available at 

around the Class III price or just above the last 

week of September. Cheese demand is 

strengthening seasonally with retail customers 

particularly active as gift box cheese orders are 

growing. Cheese plant managers relayed mixed 

tones regarding continued staffing shortages. 

Cheese demand in the West remains steady in 

retail and food service as well as internationally, 

largely driven by purchasers in Asia. Traders 

continue to deal with delays due to a shortage 

of truck drivers and limited shipping supplies. 

Port congestion also remains a huge issue but 

not everywhere, as the director of communica-

tions for the port in Oakland, Calif., informed 

us. As loads continue to get delayed, available 

warehouse space has also become limited. 

Spot butter climbed to $1.77 per pound Tues-

day, Sept. 28, but ended Friday, Oct. 1 at 

$1.7475, up 2 cents on the week and 23.75 

cents above a year ago. The butter was down 

1.75 cents from its Sept. 1 mark. There were 33 

sales for the week and 121 for the month, up 

from 106 in August. 

Midwest cream availability is mixed but end us-

ers say it remains available, albeit pricier. Some 

procurers say they were not expecting it to be 

as accessible as it was the last week of the 

month but others said the higher price was 

pushing the limits for a return on investment. 

Staffing shortages also have plants concerned. 



Butter inventories are still meshing well with 

demand, according to DMN. 

Butter production varies throughout the West. 

Cream hauling issues persist, but plant manag-

ers say cream availability is generally meeting 

needs. Retail sales are steady, and some grocers 

are reportedly placing larger orders in advance 

of fall baking and holiday demand. Food service 

orders are mixed. Some describe strong re-

gional sales but others indicate pockets of fal-

tering demand, particularly in the restaurant 

sector, amidst rising COVID case counts, dine-in 

restrictions, and reduced staffing and hours. 

Grade A nonfat dry milk saw a Friday, Oct. 1, 

finish at $1.3975 per pound, up 3.75 cents on 

the week, highest since Aug. 2014, 6.50 cents 

higher than on Sept. 1, and 27.50 cents above a 

year ago. There were 23 sales on the week and 

69 for the month, up from 34 in August. 

Domestic powder demand is reportedly increas-

ing as there is a high volume of inquiries, ac-

cording to StoneX. International demand is also 

steady as Mexico continues to be a strong 

buyer. There still are worries that prices will 

make some buyers hesitant and pull back in the 

market, but that has yet to happen. 

The dry whey closed the week at 58 cents per 

pound, 0.75 cents higher on the week, up 9.50 

cents on the month, and 19 cents above a year 

ago. There was only one sale on the week and 

13 for September as well as 13 in August. 

The best news is that America’s love for dairy 

remains, according to the Agriculture Depart-

ment’s annual per-capita consumption data, 

and that despite the COVID-19 pandemic. The 

Economic Research Service added 2020 data to 

an accounting of per capita dairy consumption 

dating back to 1975 when the average Ameri-

can consumed just 539 pounds of dairy foods 

per year. Last year’s consumption was at 655 

pounds in milk, cheese, yogurt, ice cream, but-

ter, and other products. 

The 2020 figure represents an increase of 3 

pounds per person over the previous year, ac-

cording to the International Dairy Foods Associ-

ation. “Ice cream continued to rebound and 

grew by 6% year-over-year in 2020,” the IDFA 

stated. “Yogurt consumption jumped 3% and 

butter notched a 2% increase. Milk and cheese 

remained resilient throughout 2020 despite the 

closure of restaurants, cafes, schools, and other 

institutions that drive demand.” 

The IDFA says per capita consumption has 

grown 22% since USDA began tracking dairy 

consumption in 1975. “How we consume our 

dairy is different than a generation ago,” said 

IDFA president and CEO Michael Dykes. “Ameri-

cans eat more dairy than we drink and include 

dairy in all meals and occasions as well as for fit-

ness and recovery, to live a healthy life, and to 

celebrate those special moments. With a 

greater focus on producing sustainable foods, 

dairy will continue to grow as a category well 

into the future,” Dykes said. 

 

13 Shopkeepers Held For Selling Adulterated Milk 
07th October 2021 | 05:50 PM 

https://www.urdupoint.com/en/pakistan/13-shopkeepers-held-for-selling-adulterated-m-1370271.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 7th Oct, 2021 ) :District admin-

istration during a crackdown on adulter-

ators arrested 13 milk sellers from Dala-

zak Road and Warsak Road localities for selling 

adulterated milk on Thursday. 

The officers of district administration discarded 

230 litres of adulterated milk and also sealed six 

milk shops. 

On the directives of Deputy Commissioner 

(DC) Peshawar, Khalid Mahmood, the Additional 

Assistant Commissioner (AAC), Anwar Akbar 

Khan along with the veterinary Dr. Jamal and 
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Supervisor, Naeem ul Hassan conducted the la-

boratory analysis of the milk through mod-

ern mobile laboratory that confirmed the mix-

ing of sufficient water in it. 

Deputy Commissioner Peshawar has directed 

administrative officers for inspection of the milk 

shops and on proving of adulteration initiating 

stern legal action against them. 

 

 

1000 Litres Adulterated Milk Discarded 
05th October 2021 

https://www.urdupoint.com/en/pakistan/1000-litres-adulterated-milk-discarded-1368312.html 

UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 5th Oct, 2021 ) 

:Enforcement team of Pun-

jab food Authority (PFA) on Tuesday discarded 

over 1000 litres adulterated milk in Kot Addu, 

district Muzaffargarh. 

Director PFA Rafaqat Ali Sawana said, they 

tested milk at a milk collection center where the 

Lactoscan test revealed that the milk con-

tained water and detergents with low presence 

of fats and natural nutrition. 

He said that 1000 litres milk was discarded on 

the spot and issued warning notice to the 

owner. 

 

 

180 Litres Adulterated Milk Discarded 
Tue 05th October 2021 | 08:25 PM 

https://www.urdupoint.com/en/pakistan/six-arrested-180-litres-adulterated-milk-dis-1368439.html 

ESHAWAR, (UrduPoint / Pakistan Point 

News - 5th Oct, 2021 ) :District admin-

istration Peshawar Tuesday arrested 6 

milk sellers for selling adulteration milk and 

sealed three shops on Charsadda Road. 

On the directives of the Deputy Commissioner 

(DC), Khalid Mahmood, the Additional Assistant 

Commissioner (AAC), Anwar Akbar Khan along 

with Veterinary Dr. 

Jamal and Supervisor Naeemul Hassan con-

ducted the laboratory analysys of the 

milk from various milkshop and on confirmation 

of the mixing of additional quantity of water, ar-

rested six shopkeepers and discarded 180 litres 

milk. 

 

 

Heat-treated milk product consumption during infancy may increase asthma risk 
October 05, 2021 

https://www.healio.com/news/allergy-asthma/20211005/heattreated-milk-product-consumption-during-infancy-

may-increase-asthma-risk 

nfants with high consumption of infant for-

mula and other strongly heat-treated milk 

products demonstrated increased risk for 

asthma, according to a study published by Pedi-

atric Allergy and Immunology. 

“This is, to our knowledge, the first study to 

show that high consumption of strongly heat-

treated (high-pasteurized at greater than 100°C 

or sterilized) milk products may be associated 

with an increased risk for asthma,” author Ka-

tariina Koivusaari, MS, doctoral candidate at 
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University of Helsinki in Finland, told Healio. 

“This group includes infant formulas, the con-

sumption of which was also associated with an 

increased risk. Breastfeeding has been previ-

ously associated with a decreased risk for nona-

topic asthma in several studies.” 

 
To study the association between the consump-

tion of differently processed milk products and 

asthma risk, Koivusaari and colleagues evalu-

ated data of 3,053 children born between Sep-

tember 1996 and September 2004 who were in-

cluded in the Type 1 Diabetes Prediction and 

Prevention Nutrition Study and had information 

on whether they had asthma and when it was 

diagnosed. 

Researchers evaluated 3-day food records from 

the children, which were collected at age 3 

months and 6 months, and at 1, 2, 3, 4 and 5 

years. The researchers then classified each milk 

product consumed according to their adopted 

heat treatment and homogenization. 

Using a joint model for longitudinal and time-to-

event data, the researchers analyzed the associ-

ations between the risk for asthma — including 

atopic asthma (IgE positive to at least one of the 

tested allergens), nonatopic asthma (IgE nega-

tive) and all asthma — and the amounts of dif-

ferent milk products that the children con-

sumed. 

Overall, 184 (6%) of the children were diag-

nosed with asthma by the age of 5 years, with 

101 (54.9%) cases of atopic asthma, 75 (40.8%) 

cases of nonatopic asthma, and eight (4.3%) 

cases that could not be categorized due to a 

lack of IgE results. 

The median age at asthma diagnosis was 3 

years (interquartile range [IQR], 2-3.5 years) for 

atopic children and 2 years (IQR, 1-3 years) for 

nonatopic children. 

The researchers found an association between 

consumption of milk-based infant formulas and 

an increased risk for all asthma (HR = 1.15; 95% 

CI, 1.07-1.23) and nonatopic asthma (HR = 1.23; 

95% CI, 1.13-1.34), with a weaker association 

between consumption of strongly heat-treated 

milk products and risk for all asthma (HR = 1.06; 

95% CI, 1.01-1.1). 

Also, high consumption of all cow’s milk prod-

ucts had a borderline association with risk for all 

asthma (HR = 1.04; 95% CI, 1-1.08) and a signifi-

cant association with nonatopic asthma (HR = 

1.09; 95% CI, 1.03-1.15). 

There was an association between consumption 

of nonfermented milk products and an in-

creased risk for nonatopic asthma (HR = 1.08; 

95% CI, 1.02-1.14), but this association did not 

persist in an analysis that excluded infant for-

mulas. 

The researchers considered infant formulas 

strongly heat-treated milk products, which also 

were associated with an increased risk for nona-

topic asthma (HR = 1.08; 95% CI, 1.02-1.15). Be-

cause the association between strongly heat-

treated milk product consumption and risk for 

all asthma persisted when infant formulas were 

excluded, the researchers concluded that the 

risk may stem from the heat treatment itself. 

Separate Cox proportional hazards analyses for 

each food record collection age point revealed 

an association between consumption of 

all cow’s milk products and an increased risk for 

nonatopic asthma at the age of 3 months and 6 

months and at 1 year, but not later. However, 

there were no associations for all asthma or 

atopic asthma. 

Additionally, the researchers found no associa-

tions between the amount of breastmilk con-

sumed and nonatopic asthma or other out-

comes, although HRs trended slightly toward 

protective. 
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The researchers cautioned that the association 

between infant formula consumption and in-

creased risk for nonatopic asthma should be in-

terpreted with moderation because breastmilk 

and infant formula are complementary feeding 

methods. 

Finally, the researchers didn’t find any associa-

tions between fermented milk product con-

sumption and asthma, nor did the study evalu-

ate the consumption of nonanimal milk prod-

ucts. 

“As far as I know, there is insufficient evidence 

that plant-based milk alternatives would modify 

the risk for asthma,” Koivusaari said. 

“Breastfeeding is considered the gold standard 

of infant feeding. Our study does not give any 

reason for recommending alternative, hydro-

lyzed or soy-based formulas,” she added. 

Overall, the researchers concluded that heat 

treatment plays a role in the association be-

tween milk consumption and asthma and that 

their results show that strongly heat-treated 

milk may be a risk factor, although they also 

acknowledged that more research is needed. 

“Further studies are needed to confirm the find-

ings of our study before any results can be im-

plemented. As our study was observational, it 

does not provide evidence on a direct cause-ef-

fect relationship,” Koivusaari said. “Also, it 

would be important to identify the milk compo-

nents that play a role in the immunological as-

sociations, either in a positive or negative way. 

A better understanding would enable develop-

ment of infant formulas with possibly more suit-

able processing methods.” 

 

 

Alternative proteins are now big business and driving growth :FAIRR report 
OCT 5, 2021 

https://dairynews7x7.com/alternative-proteins-are-now-big-business-and-driving-growth-fairr-report/ 

 
he FAIRR Initiative’s global collaborative 

investor engagement on sustainable 

protein is the first to encourage the 

world’s largest food companies to develop a 

global, evidence-based approach to diversify 

protein sources away from an over-reliance on 

animal proteins. 

The engagement asks 25 global food companies 

to diversify their protein sources to drive 

growth, increase profitability, reduce risk expo-

sure, and improve their ability to compete and 

innovate in a resource-constrained world. 

 

Phase 5 of the engagement was supported by 

104 investors representing over $17.7 trillion in 

combined assets. 

Alternative proteins are now big business and 

driving growth in the food sector. For investors, 

an expanding alternative protein portfolio is a 

lever for growth. More importantly, it is a fun-

damental and necessary component to manage 

a company’s exposure to the most material ESG 

risk facing the food sector. A sole focus on sup-

T 
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ply chains, which is isolated from portfolio com-

position, will result in greater capital invest-

ment to address risks as demand for meat, dairy 

and fish continues to grow. 

 
Companies must complement their supply chain 

interventions with a systematic transition to en-

sure their protein portfolio results in better 

health outcomes and is in line with planetary 

boundaries. 

What is protein diversification? 

A protein diversification strategy cannot merely 

focus on adding a few alternative protein prod-

ucts to a company’s current portfolio. It re-

quires companies to develop a comprehensive 

strategy to expand product development and 

research, explore the applicability of new food 

technologies and acquisitions, leverage their 

marketing power to influence consumers to em-

brace new products, and engage their supplier 

community to mitigate impacts on farmer liveli-

hoods. To undertake such a transformation, 

companies must: 

 
Evaluate their current exposure to animal pro-

teins (meat, poultry, dairy, egg, fish and sea-

food) and the risk profile of these supply chains 

Assess the strategic implications of growth 

plans that are predicated on a higher reliance 

on animal proteins (through scenario analysis). 

Commit at the highest level to transitioning 

their global business model to less resource-in-

tensive ingredients and products 

Develop a cross-functional strategy (involving 

R&D, marketing, sustainable sourcing) to under-

take a transition 

Set clear goals and timelines to support a clear 

pathway for action 

Report on the right metrics to evaluate and 

measure progress and impacts 

 

 

 

 

 

 



Matt McClelland to lead Prairie Farms Dairy 
10.04.2021 

https://www.foodbusinessnews.net/articles/19733-matt-mcclelland-to-lead-prairie-farms-dairy 

 
DWARDSVILLE, ILL. — Ed Mullins is step-

ping down as chief executive officer and 

executive vice president at Prairie Farms 

Dairy, Inc. to assume a new role as senior exec-

utive officer. Matt McClelland, currently senior 

vice president, will replace Mr. Mullins in the 

top spot at the dairy cooperative. 

Mr. Mullins has been with Prairie Farms for 

more than 40 years and will remain involved in 

day-to-day operations. Mr. McClelland joined 

the cooperative in 1991 and has held numerous 

leadership positions in sales and operations. 

The transition will take effect on Jan. 1, 2022. 

"On behalf of the board, I want to thank Ed for 

his extraordinary commitment to Prairie Farms 

during the past four decades and thank Matt for 

accepting the CEO position," said Tony Graves, 

Prairie Farms' board president. "Ed and Matt 

have a combined 70-years of service to Prairie 

Farms, and we are proud of their exceptional 

leadership. As they assume their new roles, the 

board has great confidence in their expertise to 

lead our cooperative into the next phase of 

growth." 

With annual sales over $3 billion, Prairie Farms 

Dairy produces and distributes milk, cheese and 

cultured dairy products to grocery chains, mass 

merchandiser stores, club stores, convenience 

and dollar stores, drug stores and foodservice 

outlets in the Midwest and South. The coopera-

tive includes more than 700 farm families, 8,100 

employees, 50 manufacturing plants, more than 

100 distribution facilities. 

 

 

 

$4.5M announced to support expansion in Wisconsin's dairy industry 
Oct 4, 2021 11:20 AM CDT 

https://www.cbs58.com/news/45m-announced-to-support-expansion-in-wisconsins-dairy-industry 

 
ADISON, Wis. (CBS 58) --- Wisconsin 

Gov. Tony Evers announced the 

state will be supporting the expan-

sion of Agropur Dairy Cooperative in Little 

Chute with up to $4.5 million in business tax 

credits from the Wisconsin Economic Develop-

ment Corporation (WEDC) on Monday, Oct. 4. 

Officials say Agropur, one the world's largest 

dairy suppliers, will be building a new $168 mil-

lion cheese factory in Little Chute that will set 

the company up for future success in the state 

by investing in the latest cheesemaking technol-

ogy and making room for growth. According to 

a news release, Agropur will be eligible for up to 

$4.5 million in business tax credits over the next 

four years based on meeting hiring and capital 

expenditure goals. 

“From our farmers and cheesemakers and the 

folks in the dairy supply chain to the workers 
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who will help build this expansion, to the Wis-

consin cheese consumers and enthusiasts eve-

rywhere, this investment will be felt far beyond 

the farm,” said Gov. Evers. “This project is great 

news for our economy and for Wisconsin, and 

on behalf of our great state, we are thrilled to 

support Agropur's investment in America's Dair-

yland and in the future of the dairy industry.” 

Agropur, the largest dairy cooperative in North 

America and one of the top 20 dairy producers 

in the world, operates facilities in La Crosse, Ap-

pleton, Little Chute, Weyauwega, and Luxem-

burg in Wisconsin. They employ about 850 em-

ployees, officials say. The cooperative antici-

pates spending nearly $60 million more a year 

on milk from Wisconsin farms and creating at 

least 54 new full-time jobs with this project. 

Gov. Evers was joined for the announcement by 

WEDC Secretary and CEO Missy Hughes and De-

partment of Agriculture, Trade, and Consumer 

Protection (DATCP) Secretary Randy Romanski 

while visiting a family dairy farm in Sey-

mour. The farm is run by Lorraine Steffens and 

her sons, Steve and Dan. The family, which has 

owned the farm since 1971, milks 130 cows on 

about 300 acres.  

“Wisconsin is uniquely positioned to help Ag-

ropur develop new products and succeed in the 

dairy industry,” Secretary and CEO Hughes said. 

“In turn, Agropur invests in our dairy farms, 

pays family-sustaining wages and through the 

company’s charity work helps ensure access to 

healthy food for our communities.” 

The new Agropur cheesemaking facility is under 

construction on 24.5 acres in Little Chute. The 

210,000 square-foot facility will allow Agropur 

to increase its production and make future ex-

pansions in Little Chute possible. 

“This expansion is a promise to farmers that 

we’re going to be here, and you’ll have a place 

for your milk to go,” said Lorraine Steffens. 

Officials say the facility's milk processing would 

more than double from 300 million pounds a 

year to 750 million pounds with about 85% of 

that milk coming from within 40 miles of the 

plant. 

“Having a new state-of-the-art facility will help 

us to solidify our leadership position in the dairy 

industry,” said Doug Simon, Agropur’s president 

of U.S. operations. “Beyond speed and effi-

ciency, the process and equipment will provide 

greater flexibility and will allow Agropur to offer 

a broader line of products to meet our custom-

ers’ needs.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Israel's Milk Shortage Is Absurd 
Oct. 3, 2021 

https://www.haaretz.com/opinion/editorial/shortage-of-milk-in-israel-is-absurd-and-must-end-1.10260308 

 
t’s the year 2021 and milk, a grocery staple, 

nearly disappeared from supermarket 

shelves in September. In any other Western 

country, there would have been a public up-

roar. 

Israel’s dairy market suffers from two ills. The 

first is the fact that it’s a market that is entirely 

planned and controlled. The second is that it is 

subject to the draconian rules of kashrut, Jewish 

dietary law. 

The dairy economy is planned from beginning 

to end. The price that dairy manufacturers pay 

farmers for raw milk is set by law. The amount 

of milk dairy farms produce is not a function of 

supply and demand on the free market. Rather, 

it is set every year by the agriculture minister. 

The order specifying the amounts is based on a 

recommendation from the Israel Dairy Board, 

which is entrusted by the state to plan the dairy 

market – including the setting of production 

quotas for the farmers. 

But the market’s troubles don’t end with plan-

ning. One of the main factors in the high price 

of food in Israel is kashrut. The Chief Rabbin-

ate does not permit dairies to work on the Sab-

bath and Jewish holidays, even if the employees 

are not Jewish. Since this year’s fall holidays all 

fell in the middle of the week, there were few 

production days. The result: empty supermar-

ket shelves. 

The shortage has sparked disagreement. The 

farmers and supporters of planning in the dairy 

market have blamed the problem solely on the 

matter of kashrut, while supporters of reforms 

to the dairy market argued that the shortages 

are evidence that the “Bolshevik” planning prin-

ciple needs to be a thing of the past. The bitter 

truth is that both sides are correct. 

For years, the farmers’ lobby and the Dairy 

Board have claimed that the planned market is 

a solution that responds to the needs of the de-

mand and protects the farmers’ living. It’s an ar-

gument that has now been proven incorrect, 

certainly in a situation in which the calendar is 

known in advance. All of that doesn’t absolve 

the rabbinate and the kashrut supervision net-

work of responsibility, however. Evidence of 

that is that while supermarkets in Israel have 

not had milk, Jews abroad could buy milk pro-

duced overseas by dairies on Shabbat and Jew-

ish holidays. 

The absurd situation with the dairy market in Is-

rael has to stop. Granted that over the past dec-

ade, some of the quotas on dairy products have 

been removed following agreements between 

the Finance Ministry and the farmers’ lobby. 

But the time has come to entirely eliminate the 

quotas and the planning principle. Instead, the 

farmers should receive direct support – a model 

that was adopted in Europe in 2015. 

At the same time, the ministers of finance, reli-

gious services and agriculture must work to-

gether with the rabbinate to permit work at the 

dairies on Shabbat and holidays. Even if a non-

kosher dairy is not an option (meaning not fi-

nancially feasible), because most supermarket 

chains will not sell nonkosher dairy products, 

production on Shabbat and holidays would en-

sure an orderly supply of milk to drink through-

out the year. Due to the need to maintain fresh-

ness, it is very doubtful that milk itself would be 

feasible to import. 
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Dairies to receive additional assistance through new USDA program 
Oct 2, 2021 

https://www.emporiaindependentmessenger.com/news/article_5c229066-221b-11ec-b1d0-17aadb1093fd.html 

ASHINGTON—More than $2 billion in federal aid has been committed to U.S. dairies 

throughout the COVID-19 pandemic, and an additional $400 million now is available through 

the U.S. Department of Agriculture’s Dairy Donation Program. 

U.S. Deputy Secretary of Agriculture Jewel Bronaugh announced Aug. 25 the establishment of the pro-

gram, which aims to facilitate timely dairy product donations while reducing overall food waste. The 

DDP became effective Sept. 2. Through the program, eligible dairy operations will partner with nonprofit 

feeding organizations to distribute dairy products to those in need. Dairy farmers, cooperatives and pro-

cessing facilities that produce retail dairy products are eligible to participate. 

The $400 million designated under the program is designed to help offset the costs associated with pro-

cessing and donating qualified dairy products. 

Eligible producers, co-ops and processors will be reimbursed for the cost of milk used to make donated 

products, as well as some associated manufacturing and transportation costs. 

“The benefits of the Dairy Donation Program are twofold—it supplements other financial support for 

producers while providing nutritious dairy products to American families,” said Bronaugh, who previ-

ously served as commissioner of the Virginia Department of Agriculture and Consumer Services before 

her USDA appointment. 

“When there is surplus milk production, we encourage the milk be donated instead of being dumped,” 

she continued. “Together, we can help someone in need, minimize food waste and support the U.S. 

dairy industry.” 

According to USDA, the DDP is part of a wider stimulus package that will help the U.S. dairy industry re-

spond to the ongoing pandemic, improve existing programs and establish new ones. 

Tony Banks, senior assistant director of agriculture, development and innovation for Virginia Farm Bu-

reau Federation, noted USDA’s continued investment in U.S. dairies could be positive for Virginia pro-

ducers. 

Banks said local farmers could benefit directly from the program if their cooperative or processor is eligi-

ble for participation. They may benefit indirectly as the program increases volume and consumer de-

mand for dairy products. 

“It can be a challenge to donate dairy products, because the processing required to make those prod-

ucts—as well as the refrigerated transportation and storage—can be expensive,” Banks said. “The DDP 

will make it easier for farmers, co-ops and processors to make those donations and recoup some pro-

duction and transportation costs.” 

Program details are available at ams.usda.gov/ddp, and interested parties can apply by submitting a 

Dairy Donation and Distribution Plan Form. 

Once approved, eligible businesses can submit reimbursement claims for dairy product donations dating 

from Jan. 1, 2020. Operations participating in the Milk Donation Reimbursement Program will automati-

cally be enrolled in the DDP. 
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Inyange milk prices soar amidst supply shortage 
October 01, 2021 

https://www.newtimes.co.rw/news/inyange-milk-prices-soar-amidst-supply-shortage 

 
onsumers are having to dig deep into 

their pockets in order to pay for Inyange 

milk whose prices have risen by half in 

some shops amidst a severe countrywide short-

age. 

While the producers, Inyange Industries Ltd, has 

attributed the shortage to the dry season, 

which has caused a reduction of production at 

farm level, especially in the Eastern Province – it 

said factory prices were not changed.   

James Biseruka, the Managing Director of In-

yange Industries, said that the prices are regu-

lated by the Ministry of Trade and Industry. 

A box of a dozen half-litre milk packs goes for 

Rwf4,500 at factory price. The wholesaler is 

supposed to sell it at Rwf4,800 to retailers, 

while the final consumer should buy it at 

Rwf5,000, Biseruka said. 

 

 

Cow milk drinking increase the risk of type-1 diabetes in childhood 
OCT 1, 2021 

https://dairynews7x7.com/cow-milk-drinking-increase-the-risk-of-type-1-diabetes-in-childhood/ 

 
esearch released on Wednesday sug-

gests that drinking two or more glasses 

of cow milk daily during childhood can 

increase the risk of type-1 diabetes that is insu-

lin-dependent and can strike the young. 

The findings presented online at the annual 

conference of the European Association for the 

Study of Diabetes bolster concerns that 

emerged 20 years ago that cow milk, although 

valued for its nutritional quality, may raise the 

risk of type-1 diabetes. 

The new study by researchers at the Karolinska 

Institute in Sweden, while validating earlier 

findings that breastfeeding can protect children 

from type-1 diabetes, has also found that cow’s 

milk significantly raises the risk. Children who 

drank at least two to three glasses a day were 

about 78 per cent likelier to develop type-1 dia-

betes than those who drank less than two 

glasses. 

The researchers have cautioned that their find-

ings should be considered preliminary observa-

tions and would need to be validated through 

more research before any dietary recommenda-

tions can be made for the general population. 

“It is a bit tricky — we know that cow milk has 

nutritional value but we also see this associa-

tion between the consumption of cow milk and 

type-1 diabetes,” Anna-Maria Lampousi, a re-

search scholar in nutritional epidemiology at 

the Karolinska Institute who led the study, told 

The Telegraph over the phone. “A thorough 

risk-benefit analysis is required.” 

Lampousi also underlined that the mechanism 

that might explain the observed association re-

mained unknown. The finding comes amid con-

cerns that the incidence of type-1 diabetes is in-

creasing worldwide. 

C 

R 

https://www.newtimes.co.rw/news/inyange-milk-prices-soar-amidst-supply-shortage
https://www.newtimes.co.rw/news/nyagatare-inyange-construct-rwf20-billion-milk-powder-plant#:~:text=A%20worker%20at%20IAKIB%20milk,of%20%2420.8%20million%20(about%20Rwf20.
https://dairynews7x7.com/cow-milk-drinking-increase-the-risk-of-type-1-diabetes-in-childhood/


The researchers said the count of type-1 diabe-

tes in young people was rising annually by an 

estimated 3.4 per cent in Europe and 1.9 per 

cent in the US. In type-1 diabetes, the immune 

system destroys insulin-producing cells in the 

pancreas. 

A 2015 review had estimated that type-1 diabe-

tes was increasing in India too at about 3 to 5 

per cent per year with three new cases per 

100,000 children aged under 14 years. 

The risk factors for type-1 diabetes remain un-

known. Currently, no one knows how to pre-

vent such diabetes, according to a document on 

diabetes by the US Centres for Disease Control. 

In contrast, the risks for type-2 diabetes, or 

adult-onset diabetes, include excess weight, a 

sedentary lifestyle and poor diet. 

“Learning more about the causes is the key to 

preventing type-1 diabetes,” Lampousi said. 

She and her colleagues reviewed 152 earlier 

studies that had examined different dietary 

components, including food eaten by the 

mother during pregnancy and the food taken in 

infancy or childhood, and the risks of develop-

ing type-1 diabetes. 

Children breastfed for six to 12 months were 61 

per cent less likely to develop type-1 diabetes. 

But high consumption of cow milk and products 

such as butter, cheese, yoghurt and ice cream 

appeared to increase the risk of type-1 diabe-

tes. 

Researchers at the University of Helsinki, Fin-

land, had in 2000 reported that early exposure 

to cow milk appeared to increase the risk in in-

fants who already had a relative with type-1 di-

abetes. 

 

 



 


